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MIDNIGHT 
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A New RoBORALLY IS ABOUT TO BEGIN. 
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READERS 
RESPOND, 
ROUND IT 

Reader response to the survey included with 
INTERVIEW #134’s roundtable discussion on 
the current comics industry crisis continues to 
come into our offices. 

One such survey response, so explicit, in- 
depth and detailed as to warrant close scrutiny 
for the breadth and depth of its response, is 
included vircually verbatim in this issue’s let- 
ters column. 

As for others, of lesser duration and delibera- 
tion, but still deserving of careful study and 
capable of yielding insights as to how the direct 
sales section of the comics industry is perceived 
and what might be done to improve wider com- 
ics marketing — “survey says:” 

Spending on comics may not be significant 
(“$10, on average spent on comics per month”) 
but that’s “not including magazines, bags, cards, 
et al.” so never underestimate the ancillary in- 
come from customers who may be light on 
buying so-called “core comics.” 

Interests outside of comics range from maga- 
zines (among them TV GUIDE, TIME, PLAY- 
BOY, and VANITY FAIR) to movies and TV 
(especially including “anything STAR TREK”). 
According to most respondents, support would 
be there for more comics published towards 
those interests, specifically “alternative sci-fi/ 
fantasy as opposed to mainstream Marvel/DC.” 

How to attract new readers, among them 
mainstream America? 

“Stronger ties with schools, teachers, writ- 
ers, libraries, bookstores and literature profes- 
sors; stronger ads.” As for whether this could 
take place via the direct sales market or must of 
necessity proceed outside the direct sales mar- 
ket, in a word: 

“Outside.” 

There it is again, in round two of our tabula- 
tions of reader responses, the unmistakeable 
vote of no confidence in the current direct sales 
system — as it shifts, the question necessarily 
arises: What’s left for comics distributors to sell 
into what’s left of the direct-sales comics mar- 
ket? 

Games, toys, cards and ancillary items, it 
would seem. 

Talk about killing the goose that laid the 


golden eggs! 
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EDITORIAL: 
UP FRONT 


a rap on the knuckles from dak 
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SPOTLIGHT: 
GENERATION X 


we waited politely for the 
hypestorm to pass — now 
scott lobdell speaks his mind 
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FIRST LOOK: 
ROGUE GOES 
ROGUE 

‘a wry rap with roguish mike 
wieringo of artamus 
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LETTERS: 
THE LAST WORD 


comics crisis survey in your face 


obviously want another X-team? 


““We need another X-team because people 
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merging from the bowels of | famous mutants across the universe, drawn by Chris Bachalo, GENERATION 
Qi New York’s stand-up comedy | Scott now turns his attention to creating | X is expected to take Scott out into 

circuit to the futuristic world an all-new, all-different X-team for the his own fresh territory. We recently had 
of the comic-book mutantverse, Scott "90s. GENERATION X premieres this the pleasure of chatting with Scott as 
Lobdell has arisen as the X-writer of the | fall as the prototype of a new kind of | GENERATION X was at the printers to 


Mondo trading card art by Bachalo & Buckingham. ’90s. Having taken the world’s most super-team. Written by Lobdell and | discuss his past, present and future. . . 
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Allartaccompanying this interview, X-Men, Generation X and associated characters, are TM & ©1994 Marvel Entertainment Group, inc., unless otherwise noted. 
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“The X-Men have outgrown what origi- 


: x i 


Art by Bachalo & Buckingham from GENERATION X #2. 


VITAL 

STATISTICS 
Name: Scott Lobdell 
Born: 24 Aug. 1960 — Marlboro, 
NY (with 6 brothers and sisters) 
Profession: Writer 
Education: Three credits away 
from a degree in psychology 
Current Residence: New Jersey 
Best Friend: Micha Espinosa — 
“The Best” 
Books Read Lately: FLASH, TAO 
OF POOH 
Hobbies: Stand-up comedy, the art 
of working 


MARK LUCAS: Why do we need an- 
other X-team? 

SCOTT LOBDELL: I think we need 
another X-team because people obvi- 
ously want another X-team, or the as- 
sumption would be that GENERATION 
X would not be the number-one selling 
book for September by nearly a million 
copies in a marketplace where everything 
else is dropping off into nothingness as 
far as sales go. Certainly, the marketing 
reason is that people want to see more X- 
MEN. The reason for another X-book is 
the same reason we don’t need to see the 
“Not-So-Secret Defenders” or “Justice 
League Tunisia,” If we needed to see more 
of those books, we'd see them. The market 
wants it. That’s why we’re producing it. 
That’s on a marketing level. 


“X-Men originally was about 
coming together” 
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On a creative level, I think that the X- 
Men very specifically have outgrown 
what they once were and what had origi- 
nally made them exciting and accessible 
to their initial market, which was people 
who wanted to see young mutants dealing 
with their powers. There came a point 
very quickly when Scott and Jean and 
Bobby and Hank and Warren learned 
about their powers and graduated from 
the school. A few years later, they kinda 
kept this whole thing going when they 
brought in Ororo and Nightcrawler and 
Peter and Logan. Although they were a 
little older and didn’t need as much train- 
ing to use their powers, they did need to 
learn to work together as a team. I think 
mutants learning about their powers is a 
key part of the X-Men mythos. Just 
through entropy alone, it got to the point 
where the students didn’t need to learn 
about their powers. The New Mutants 
became X-Force. And there is now a gap 
in the X-Men universe that needs to be 
filled — that is, young mutants learning 
about their powers and trying to fit in, in 
a world that fears and hates them simply 
because they are different. 1 think that’s 
very much the reason why we need an- 
other X-book and in particular why it has 
to be GENERATION X. 

MARK: How will GENERATION X dif- 


ferentiate itself from the NEW MU- 


TANTS or the original X-MEN? 

SCOTT: I think it differentiates itself in 
a lot of ways. I think in the *60s we lived 
in a time when everybody let their hair 
out: free love, make love not war. It was 
about people coming together and every- 


nally made them exciting and accessible?’ 


Synch trading card art by 
Bachalo & Buckingham. 


“Mutants learning about their powers 
is a key part of the X-Men mythos?’ 
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‘““Now we’ve become a separatist society:’ 


body accepting one another for who they g i PBS. be 3 
are. In the ’80s when the New Mutants |§ wy 
showed up, they very much grew up ina _ ie = 
world where the emphasis was com- 3 ° i 7G 
pletely on success. They call it the Greed 

Decade or the Me Decade. It was the “Ss 5 we cast 
environment in which the New Mutants ; A e 

were raised. It was very much a goal- 

oriented time of excess. Go back into the 

770s and examine the world that Night- 

crawler and Ororo and Peter were intro- 

duced into. Now in the ’90s, we’re in an 

environment where we've politically cor- 

rected ourselves into so many square 

boxes that we’ve lost track of what the X- 


ne. ZEN #0 ZEN ALTERNITY SAGA YOUNG ZEN HE HUNTED Men were originally, their point of origin. 
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g s 5 gether. Now, our society is such that we're 
so separated from each other, whether by 
design or by the fact that we can stay in 
our homes and order pizza or movies, 
everything we want. We don’t have to 
leave our homes. We all get socked with 
so many labels from “Generation X” to 
whatever the politically-correct term for 
our gender-specific/political/religious 
beliefs are. We’ve become a separatist 
society. How will this differentiate? It’s a 
different world. Whether it’s the Marvel 
universe or the real world, these are two 
entirely different time periods. I think that 
GENERATION X, probably from the 
very first page, will offer something very 
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selves simply because they are different. 
$5.00 tach Cyclops was different from Wolverine 
who was different from Cannonball who 
is different from Chamber. If the writer 
and artist do their jobs well, they’re going 
to create characters who will stay around. 
While they exist in the X-Men mythos, 
how will they stand apart from the others? 
You and I are both writers, but I would 
assume that you write differently than I 
do, that you'd bring something different 
to the story than I would. It’s the same 
with these characters. They’re going to 
bring their talents and their powers and 
all their back history into the books when 
they step into them. Then, they will 
definitively be different. 


SOUR TOOE:S SC 


ZEN APRIL FOOLS #1 ZEN SPRING SPEC. #1 ZEN MISTRESS/CHAOS #1 ZEN CHROMIUM CARDS ice i Cee 
Reg. Ed. $5, Prism Foil $10 Reg. Ed. $5, Prism Foil $10 $5.00 each #1-4 $25 each SCOTT: It’s funny. Everybody says it’s 


FOR AUTOGRAPHED COPIES BY BILL MAUS, ADD $10 PER BOOK. Bet matte cou be ari fn fe : 
TO ORDER: bope and option int he X-Men i “It’s a different world 


; hats ific and comic books in general, 249 
1. Send check/money order to: Express Publications, P.0. Box 1546, Chesapeake, VA 23327-1546, bouaue [rie ove the vests hives have Ww M 
2. Please add $2.00 for the first book, and .25 for each additional book. Allow 2-4 weeks for delivery. gotten jaarediply anbigee. "There Wasa hether it Ss the arvel 


3. Canadian orders, please pay in U.S. funds and double postage. VA residents add 4.5% sales tax. time when hefoes ‘were heroes’ and vil- i rid?’ 
4. To order by phone (with credit card), call M-F 10am-6pm EST. Minimum $10 for phone orders. pas Sere ee met Universe or the real world: 


5. If operator is busy, please leave your name, number, and best time to call on voice mail system. roes. Friends of heroes are cousins to 


PHONE ORDERS: { 804) 4 7 9-2 12 rs 


comics 11 __ interview 


SPOTLIGHT 


““X-Mien in specific and comics in general 
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people who were originally villains on / 
their mother’s side in a past alternate 
future reality of their cloned astral self. 
I’m trying to get away from that. What 
Alan Moore did with WATCHMEN was 
incredible. What Frank Miller did with 
DARK KNIGHT — both were incred- 
ible, very well-done pieces of comic- 
book art. But over the years, people have 
taken it to mean that this is the only type 
of story that can be told, this dark, cynical 
version of comics. I don’t think that’s 
true. The feel that we’re going to go for 
with GENERATION X is trying to bring 
back — if not the fun, at least the 
optimisrh that comes with deciding to use 
your powers, put on a costume, change 
your name, and fight for a cause, putting 
your life on hold and working for a cause 
greater than yourself. If you don’t have 
that sense that you’re fighting for some- 
thing more, then it’s kind of a bizarre 
thing to be doing it in the first place if you 
don’t have a reason for it. More than 
anything else, that’s what we’re trying to 
do with GENERATION X. 
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MARK: You think this is more or less a 
hopeful series? 

SCOTT: I think very much these students 
each are coming together from a back- 
ground where they either have or have not 
had much experience or had a fairly 
overwhelmingly negative one with regard 
to their mutant ability. By bringing them 


“GENERATION X is about 


together, they’re going to find that they 
can draw on each other’s strengths and 
sense that, instead of working alone, by 
working together with people like them- 
selves they can understand that the fact 
that they’re mutated is not a reason to feel 
separate and apart but rather a cause for 
celebration. Theyre going to use those 


the optimism of working for 
a cause greater than 
yourself?’ 
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differences to their advantage. 

MARK: I thought it ironic that Genera- 
tion X is being co-led by Emma Frost, 
the White Queen. Will outsiders there- 
fore view this team as “evil” mutants? 
SCOTT: Aside from Emma’s stated at- 
tempt to turn Firestar into a personal 
assassin, she never has had much of a 
history of being evil per se. Aside from 
that, Banshee was a super-villain once, 
working for Factor X, although that was 
not under the best of circumstances; they 
tried to blow his head off if he didn’t 
cooperate. You also have Wolverine, who 
was a psychotic who was carving his 
initials in coffee tables, theoretically kill- 
ing Savage Land guards. So | think their 
tolerance is probably a bit higher. And 
they (the X-Men) have been outlaws for 
almost as long as they’ve been mutants. 
Whether or not they'll be viewed as an 


“We settled on GENERATION X because 
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“It’s important to stre 

they’re not a team... 
they’re a class of 
students/mutants-” 


“M” trading card art by 
Bachalo & Buckingham. 
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evil team, I think it’s important to stress 
that they are very specifically not a team 
at this point. They’re the first class of 
students/mutants at this new branch of the 
Xavier Institute. My personal feeling is 
that in the first few issues of the NEW 
MUTANTS, they very quickly became 
superheroes in their own right and took 
the emphasis away from “X-Men in train- 
ing” and made it the “Junior X-Men” 
team. That will not be the case in GEN- 
ERATION X. 

GENERATION X is about a bunch of 
students learning to use their powers. 
Sean himself is not interested in develop- 
ing a new team of X-Men. His goal is to 
try to teach these kids how to use their 
powers. If they want to use their powers 
to become X-Men or to go into big 
business or want to take off their costume 
and never ever use their powers again, 
that’s fine with him. He’s not in the 
business of creating a new farm team for 
Charles. Because of that, I don’t think 
they’ll be viewed as an evil team, because 
they won’t be viewed as a team. Emma, 
for all her associations with Shaw and the 
other Hellfire members who were 
quintessentially evil characters, I don’t 
think she has a history (other than walk- 
ing around in her underwear) that neces- 
sarily stated her as being particularly 
evil. Having said that, someone cornered 
me at a convention recently and said she 
did kill someone who knew something 
about Firestar’s origin or something and 
figure out how that ties in. For the most 
part, I don’t foresee her as being an evil 
character, nor do I see any groundwork 
laid for that. Misguided, yes. Selfish, yes. 
Determined, yes. But evil, no. 


GENERATION X 


MARK: In today’s comics environment, 
are there really “good” or “evil” char- 
acters, or is everybody pretty much in a 
grey area? 

SCOTT: If you take that question out of 
the comic-book world, there are clearly 
very good people in the world and very 
bad people in the world. There’s Mother 
Teresa and there’s Jeffrey Dahmer. 
Never the two shall meet. In the same 
way, comic books can very clearly have 
heroes and very clearly have villains. 
That doesn’t mean that heroes don’t have 
some faults and the villains don’t have 
some admirable characteristics. But to 
say they exist in a grey area is not fair. 
You can very clearly have heroes and 
villains. In the first issue, M and Jubilee, 
they’re both kind of bratty, used to having 
their own way. They might not exactly 
strike people as Wonder Woman caliber 
heroines. But hopefully, it’s something 
they might eventually grow into. I think 
they’re both good people. I think the 
villain of the piece is definitely evil. 
MARK: Let’s jump back a bit. What 
was the genesis of GENERATION X? 
SCOTT: I was originally told that Mar- 
vel wanted to maintain its NEW MU- 
TANTS copyright. Bob Harras origi- 
nally told me to create a new NEW 
MUTANTS. I said fine. That weekend, 


“Anyone who reads the first 
issue will see it’s something 
different?” 
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it sounded like ‘X-Men, next generation’” 


“Comparing this to WATCHMEN and DARK KNIGHT § 


the more I thought about it, the more it i x y) We ) yA 
started to evolve into something com- i ¢ f/ ) fe é 

pletely different from the New Mutants. i 

The decision to take it out of the school om | 


completely and move it to Massachusetts. 

The characters that we were going to use 

weren’t characters who . . . Chamber was 

a character whose entire face and chest 

were blown away the first time he tried to 

use his power. It wasn’t going to be Sam 

and Danielle and Rahne, the kind of 

cutesypoo X-Men in training. I wanted to 

tell different types of stories. When I 

came back, I told Bob I'd do it, but I 

didn’t have any interest in doing NEW 

MUTANTS over again. We settled on the 

name GENERATION X because it 

sounded like “X-Men, next generation.” 

A year and a half later, you can’t walk 

down the street without jumping over the 

word “Generation X,” which is a little 

unfortunate but works to the marketing 

department’s advantage. The more I 

thought about developing it, I realized it 

wasn’t NEW MUTANTS but something 

completely different. Anyone who reads 

the first issue will see it’s something 

different. I just got done writing the 

fourth issue. It’s a different type of 

Christmas story, something we haven’t j \ f 
seen in the X-Men in quite awhile. It’s Vv f ip \ \ Ay 
drawn differently than probably any other (G 4 Y f}\ 
Christmas story you'll see this year. And Yo # . fe J 
it has a different point of view that sets it y 4 \ Gr 
apart. NS 

MARK: I fondly remember artist Chris 

Bachalo’s Christmas story from SHADE 

a few years ago. 

SCOTT: He was telling me about that 

when I was out in California. It probably 

had more blood per page than a John Woo 

movie. 

MARK: How did Chris get involved in 

this? 

SCOTT: Chris got involved because I 

was six pages into X-MEN UNLIMITED 

#1, which Chris was drawing. These 

pages were just so amazing that I went 

into the office to Bob Harras and said, 

“This is the guy that has to do GENERA- 

TION X.” He agreed 1000%. We called 

Chris up. He said he really wasn’t inter- 

ested. We were shocked. About three 

days later, Chris called and said he was 


interested. Apparently, whet bappened “There’s reason to hope, to 


was that his wife came home. He ex- 

plained how he passed on doing an X- fi h fe d b 

MEN project. She explained to him that 1g t or goo 9 ecause 
he was going to take it, The world has 


Helen Bachalo to thank for GENERA- tomorrow’s going to be 


TION X. Having said that, over the past 


few months of working together, Chris 99 
has gotten very excited about the project. b etter th an today. 
Aside from the characters themselves and 

aside from the fact that it’s an X-related 


Husk trading card art by Bachalo & Buckingham. 


comics 16 _ interview 


comics 17 _ interview 


“A girl who fires firecrackers from her 
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“The question was,do we use Jubilee? 


book, he and I are very excited about the 
idea of doing a superhero book that has a 
message that says there is a reason to 
hope and there is a reason to fight for 
good, to get through today because 
tomorrow’s going to be even better. I 
think for the longest time, that hasn’t 
been the message in comics. That it’s a 
book that a lot of people will be reading, 
maybe it will do for the comics industry 
what WATCHMEN and DARK KNIGHT 
did, which is to set an example that it’s all 
tight to have a positive image in your 
story rather than this rampant cynicism 
that we see ’most every day. I realize that 
comparing this to WATCHMEN and 
DARK KNIGHT opens me up. But it’s 
like that old line, “I knew Jack Kennedy. 
Jack Kennedy was a personal friend of 
mine. You’re no Jack Kennedy.” I’m 
setting myself up for comparison against 
two of the most highly-regarded comic- 
book stories in the last decade. That's all 
right. I think it’ll stand up. Every comic- 
book company around has been making it 
a point to rip off the X-MEN. I’m hoping 
we’ll set a new template. People can rip 
off GENERATION X for the next ten 
years. That’s the goal. 

MARK: Who's inking this series? 
SCOTT: Mark Buckingham. 

MARK: How did you develop the com- 
position of the team? Banshee’s leading 
the team. Why him? Why put Jubilee in? 


hand will not be voted most valuable player’ 
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SCOTT: Sean was very much a charac- 
ter to put in. You have your vigilante 
character. You have your Superman char- 
acter. You have your undersea guy. You 
have your bow-and-arrow guy. All these 


superhero icons you see on both sides of 
the fence, at Marvel and DC. For every 
Aquaman, there’s a Sub-Mariner. For 
every Green Arrow, there’s a Hawkeye. 
One of the most primal examples in the 
superhero is the sound guy with the voice 
powers. For years and years, Banshee has 
totally fascinated me as a character. Time 
and again, all they could think to do with 
him as a character was to take away his 
power. He'd mope for awhile, then come 
back. He'd break his jaw then mope for 
awhile, then he’d come back. To me, he’s 
always been probably one of the most 
fascinating X-characters around. When I 
had the opportunity to establish a new 
team, he was absolutely the very first 
person I thought of because of his ex- 
perience and his personality, probably 
because he’s the loudest guy but also the 
most soft-spoken. His pace and timing 
has always been very low-key. He struck 
me. Eventually, it occurred to me that 
he’d become just another version of 
Charles, who’s sort of the balance of the 
X-Men group in general. 

We decided that we needed someone for 
him to bounce off against. Since we 
decided that they'd be attending the Mas- 
sachusetts Academy, the person who be- 
came the most likely candidate was 
Emma Frost, who'd definitely have a 
different viewpoint on how to raise these 
kids. 


| “There wasn’t really any 
,| particular rhyme or reason. 
| It’s really fun now’ 


Pencils by Chris Bachalo, for GENERATION X #4, 
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“Generation X has* exist in the X-Men 
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From the very beginning, the question et & 
was, do we use Jubilee in this group? As I 
was writing UNCANNY X-MEN over 
the last year and a half, it became very 
clear that Jubilee had a lot of growing up 
to do and had a lot to learn about her super 
powers. When you’re on a team with 
Storm, who can control hurricanes, and 
Iceman, who can turn a city block into a 
giant ice cube — a girl who fires fire- 
crackers from her hand will not be voted 
most valuable player. So it was decided 
that, within this context, if the school was 
going to be opening up, this is where she 
should go. From, a character point of 
view, she’s come to these realizations 
herself. We didn’t want to hit the same 
note that Kitty Pryde hit. We wanted to 
come at it with a different point of view, 
which is in character for her over the past 
two and a half years. Many times a 
character will tell you exactly where 
they’re going and what they’re going to 
do. You just go there with them. That was 
what happened with Jubilee. 

As far as the rest of the characters go, 
there was really no rhyme or reason to the 
creation of the characters. What Chris 
and I did was very specifically create 


characters that we thought were interest- 
ing. Mondo was a character, for example, 
who should be a big guy but isn’t the 
strong guy of the team. He’s not our 
Colossus. Chris drew that first picture, 
and it was very clear that this was the big 
muscle guy on the team. We didn’t want 
to look like every other team. We didn’t 
want to be every other team. We didn’t 
want the characters to act out like other 
characters had before. So the next draw- 
ing came back with Mondo in a Hawaiian 
T-shirt, not looking anything like the 
typical strong man of the team. If any- 
thing, we may have kept an eye towards 
not looking like anything else. But spe- 
cifically, our goal was to create excep- 
tionally interesting and different charac- 
ters. There wasn’t really any particular 
thyme or reason. We didn’t create a 
character and say, now we need to invent 
a character against that. Instead, it was, 
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GENERATION X 


dom but responsibility. It’s not a problem2’ 


SPOTLIGHT 


she was cool, she was interesting, she was 
different. It’s really fun now, because 
both Chris and I see them interacting with 
each other. He did one sketch of practi- 
cally all the characters. That was it. There 
was nothing else written or drawn about 
the characters until we started GENERA- 
TION X #1. We didn’t spend a lot of time 
making the characters stale for ourselves. 
We just put them all together and waited 
to see what happened. Having said that, 
the “Phalanx Covenant;’ which intro- 
duces the characters, came about after we 
started working on GENERATION X. 
MARK: Beyond the “Phalanx Cov- 
enant,” how much interaction will Gen- 
eration X have with the Marvel 
universe? 

SCOTT: More likely than not, I think the 
characters will be shanghaied by all the 
other editors in the Marvel universe even- 
tually. But for right now, there are no 
plans for anyone coming into the GEN- 
ERATION X book. What characters 
make it out into the rest of the Marvel 
Universe is not for me to say. There’s a 
cross-over coming up. The debate was, do 
we make GENERATION X, which is a 
fairly new book, part of the crossover at a 
time where it could disrupt the flow of the 
book? We decided that we definitely had 
to. In the past, we’ve had books in the X- 
Men Universe, most clearly EXCALI- 
BUR, which had nothing to do with the 
rest of the X-Men Universe, and which 
suffered tremendously because of that. 
What you’re saying to the fans of the X- 
MEN, who are the same people who 
follow GENERATION X, is that this 
book is not important. Nothing is happen- 
ing in this book that has anything to do 
with anything else. I think, while that 
might be the advantage to other books, as 


with the X-Men in UNCANNY #94, I Riley 
think Generation X has to exist in the X- \ RENN Lon 
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Men Universe and has to interact. We get ra 
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unimportant, why should I read it? 

MARK: What do you see as the future of 

GENERATION X? 

SCOTT: My ultimate goal is to treat it 

exactly as the school. After about a year ~N 

or two, Marvel time, this class of students ~ 
will move out and a freshmen class of Penance trading card art by Bachalo & Buckingham. 
students will move in. Some students will 
pass, some will fail, some will quit, some 66 ‘ 
will get killed, some might die from other 1 ] 

saan, and some might throw up their got to write every ame 
hands and decide it’s not what they want. 


Some might feel trapped in the X-Men for and dis reg ard ed € ha rac ter in 


one reason or another. A lot of things can f 99 
happen. What will happen, I don’t really h Ma U 
have any idea because I don’t like to think t e rvel niverse. 


of a story before I have to write it. If that 


Cover pencils for GENERATION X #3 by Chris Bachalo. 
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“There are rumors Bob Harras and I were 
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friends, and that’s how I got X-MEN” 


happens, by the time I get around to 
writing it, it’s already stale. It’s like if you 
have a date with a gorgeous babe. You 
have the anticipation for the date. The 
date may be wonderful. But if you’re 
sitting in a room thinking you're going to 
have to give her a call and pick her up and 
drive here and then the waiter is going to 
whatever, by the time you get to the actual 
date, it’s not going to be the way you want 
it to be. For me, working on stories, I very 
much have to let those stories happen at 
the moment, very much like life works. 
It’s how I take most of the stories, with 
UNCANNY X-MEN, too. 

MARK: How much freedom for 
storylines do you have? 

SCOTT: It depends. There are times 
when certain things are specifically 
called out. For the X-MEN’s 30th anni- 


versary, Magneto has to come back. It’s 
Magneto. On one level, you don’t have 
the freedom because it’s a story that 
brings back Magneto. But the freedom 
you’re given is that you can write the 
absolutely best “Return of Magneto” 
story that you can. You have not only the 
freedom but the responsibility. So there 
are certain aspects of things that get 
dictated. But there’s no one sitting over 
your shoulder telling you to do it exactly 
like this. You’re not being hired on to be a 
typist for someone else’s ideas. A perfect 
example is X-MEN UNLIMITED #1. 
Bob Harras said he wanted a story 
showing something like the three team 
leaders trapped in the Arctic where they 
have to depend on their own powers to 
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survive. I went home and came back with 
a few ideas. I took that germ and went in 
different directions. He very specifically 
wanted a plane going down and three 
guys in the Arctic. He was giving me an 
actual story he wanted to see. But based 
on that one-sentence idea, I wrote X- 
MEN UNLIMITED #1. Is it my story? 
Yes, very much. Did it come from an edict 
from Bob? Yes. But it doesn’t change the 
fact that I was given the freedom to write 
the story. Some writers in the past few 
years have felt restricted by the X-MEN 
Universe and cross-overs. I’ve never 
found it to be a problem, even a little. 
Maybe it’s because I write UNCANNY, 


La 


the grandfather of the books. The rest are 
considered satellite books. Maybe some- 
times people feel restricted writing the 
other books. I know I didn’t when I wrote 
X-FACTOR or EXCALIBUR. 

MARK: You're working with Fabian 
Niciezg very closely on the two main X- 
titles. How do you communicate so ev- 
erything is smooth between the titles? 
SCOTT: We talk a lot. Most of that is 
Bob’s job, as far as keeping the books as 
coherent as possible. Fabian might call 
me or ]’ll call him and say the X-Men will 
be in Japan this month. He’ll be taking 
Beast and Psylocke and Rogue with him. 
T’ll say fine, that means Gambit’s not 
doing anything so I might use Gambit for 
those two months when they’re in Japan. 
Or, he might want to use Archangel for a 
month. Or, Archangel may have broken 
his arm, so make sure his arm is broken 
and he talks about the fact that he almost 
lost half his head in the accident. We keep 
in touch with each other that way. Simi- 
larly, he might see.something in UN- 
CANNY that he wants to pick up upon. 
For example, Iceman’s problems with 
Emma Frost. He wanted to deal with the 
fact that Bobby’s using his powers the 
same way that Rogue has yet to filly 
develop her powers. So, he used a scene 
in the most recent X-MEN based on what 
I was doing in UNCANNY for a scene of 
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Bobby with Rogue. Since those two were 
seen on-panel in that issue, it only made 
sense for me to follow up on that in the 
next issue with Rogue accompanying 
Bobby home to Long Island to deal with 
his relationship with his father. It just 
comes from staying in contact with each 
other. 

MARK: Scott Lobdell reportedly got his 
start in comics with a Beast story in 
MARVEL COMICS PRESENTS. How'd 
you get that gig? 

SCOTT: That’s a total misrumor. I 


started in 1988 with my very first sale to 
SOLO AVENGERS, which showed up 
later in MARVEL SUPERHEROES #1, a 
Hellcat story. About a month after selling 
that story, I sold my first story to MAR- 
VEL COMICS PRESENTS #9. Over a 2- 
3 year period, I got to write every single 
lame and disregarded character in the 
Marvel Universe, which is probably why 
people think I sprung full-blown with the 
Beast. I wrote a Shamrock story, an 
American Eagle story, a Lockjaw story, 
an Overmind story, a Sunfire story. The 
list goes on and on of characters that were 
totally dismissed. It worked to my disad- 


“Bob and I were not friends. 
Over the past 2% years we 
may’ve become friends” 
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“People rag on M are corporate w@yg@Z Abe fulfilled? — 
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vantage, because I'd go around the offices 
and say I'd sold a Lockjaw story. All the WN 
editors would laugh and say, “A Lockjaw ce 


story? Are you crazy?” It was perfect \ 
because there were absolutely no expec- 
tations for a Lockjaw or Shamrock story. 
Because of that, people were surprised to 
find they were interested in Shamrock, 
Overmind and Lockjaw. After doing that 
for about three years, I wound up getting 
my first 22-page story with EXCALI- 
BUR #31, which had to be written over 
the weekend. I literally had to call the 
artist and tell him over the phone what the |= 
first five pages were about. It was under 
that tight a deadline. By the time he had 
got through those first five pages, I’d 
gotten through the rest of it and sent it off 
to him. My first eight-part story which 
was the Beast. Until then, I pulled an 
inventory story here and there. But it’s 
funny. There are these rumors. Frank 
Miller is one of those who likes to 
proliferate this rumor that Bob Harras 
and I were friends, and that’s how I got 
the job on the X-MEN. But I’d actually |/ 
been writing full-time for four years. It’s “AMAA = 
funny you bring up the Beast. In those 1. Edie a 
four years, Bob and I spoke maybe three Uj NN PNG 
times. The last was an argument over the \ 
fact that he’d approved this Beast story 
where, in the first two parts you could see 
it took place in flashbacks. Once the 
artwork started coming in, he could see I 
wasn’t experienced enough to be given 
access to the X-MEN characters. He said 
I could finish the X-MEN story but I 
couldn’t tell any more of the backstory of 
the Beast. It wasn’t quite an argument, 
but I was clearly disgusted with him in the 
sense he kind of changed my story part of 
the way through. My feeling at the time 
was, what does it matter if I piss off Bob 
Harras? There’s no way I’m ever going 
to work on the X-MEN anyway. It was a 
few months later, after Chris Claremont 
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had left, that some difficulty within the 
X-MEN offices as far as deadlines arose. 
That was the fourth time that Bob spoke 
with me; he pulled me into his office and 
told me he needed me to write this issue of 
the UNCANNY X-MEN. Could I do it? I 
had 22 pages and two days to do it. He 
gave me the artwork and his phone num- 
ber. I went home and stayed awake for 
those 48 hours. I turned in the work. It 
was kind ofa no-lose situation at the time. 
If it was really bad, people would say he 
had only two days to do it. If it was really 
good, they’d say, “My God, look what he 
did in two days.” Fortunately, it turned out 
to be good. They were impressed that I 
managed to pull it out in two days. I 
managed to get a handful of other ones 
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Husk and Penance, pencils by Chris Bachalo, from GENERATION X #3. 


. SPOTLIGHT 


“Comics... the only industry you can get fired and 


done under the gun. It was just decided 
that, rather than having me come in and 
work under the gun, that I should just do 
the book full-out. Bob liked what I did. 
It’s become clear over the last two and a 
half years that Bob and I have an almost 
identical vision of what the X-Men are. I 
think it’s something he didn’t have with 
some of the other people he was working 
with. Frank Miller’s version of events to 
the contrary, Bob and I were not friends. 
Over the past two and a half years we may 
have become friends. If Frank wants to 
make up stories, he should fill out vouch- 
ers for them rather than presenting them 
to distributors, at Diamond Distributor 
meetings. 

MARK: At least you're setting the 
record straight. 

SCOTT: I do want to say that a lot of 
times people want to rag on Marvel. 
“Marvel doesn’t care about this or that,” 
like there’s some Joe Marvel who works 
behind a desk and makes these edicts that 
people have to listen to. It’s silly, because 
there’s no one person. There are corpo- 
rate needs that need to be fulfilled. There 
are decisions that are made that are 


“Chris Claremont singlehandedly managed to keep the 
industry alive... untilit became a marketing business” 
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separate from the wants of the creators 
themselves. Most of the time, criticisms 
of the X-MEN come from people who 
have been let go by Bob. I think he’s 
easily the most talented and dedicated 
editor in comics today, and the X-MEN 
have managed to thrive through many 
different creative teams in the last eight 
years while sales have gotten stronger 
and the book becomes more popular. 
Comic books seem to be the only industry 
to me where you can get fired and turn 
around and write a letter that the entire 
industry is going to read. I’d like people to 
know that Bob never made comments to 
the press or raised these issues. He’s too 
professional. The X-MEN are still in- 
credibly popular, and I think that has to do 
with his contributions to the X-MEN 
universe. I’d like fans to keep that in mind 
when they read the negative press. 
MARK: Do you still feel pressure trying 
to live up to the work of Chris 
Claremont? 

SCOTT: Not only do I not still feel 
pressure, I can honestly say I never felt 
pressure. It’s like dating. It never made 


sense to me to be jealous. If a person hung 
out with me, it’s because they wanted to 
go out with me and not someone else. The 
same is true when I’m writing a book; it’s 
because they want me to write the book. 
I’m trying to write the absolute best 
stories that I can, whether it’s the X- 
MEN or ALPHA FLIGHT or EXCALI- 
BUR or MARVEL COMICS PRESENTS 
or a story for DC, my job and my 
responsibility to myself is to write the 
absolute best story I can. Whether Chris 
wrote the book before me or Stan Lee 
wrote the book before him, or if someday 
I’m asked to write the next episode of 
NYPD BLUE, I’m not going to think 
about what the guy before me did or how 
to measure up to him. My job isn’t to 
measure up to the previous person but to 
measure up to me. I think Chris is bril- 
liant. I think Chris is a very, very talented 
person who singlehandedly managed to 
keep the comic-book industry alive 
through the ’70s and °80s until it became 
a marketing business, for the most part. I 


think Chris Claremont’s contribution 
not only to the X-MEN but to the comic- 
book industry is without question and 
indisputable. Having said that, my job is 
to do a really good comic, not to try to do 
another version of what Chris has done. I 
never felt pressure and continue to not 
feel pressure. I know that people say I 
followed Peter David on X-FACTOR 
and Alan Davis on EXCALIBUR. From 
one point of view I’m eager to do GEN- 
ERATION X because it means I don’t 
have to follow someone and suffer 
people’s constant memories of other 
people’s work. From an outside point of 
view, I will be happy not to hear it. From 
a personal point of view, I don’t try to 
write like Peter or Alan or Chris. Years 
ago, when I was still in comedy, someone 
sarcastically said, “So, do you think 
you’re going to be the next Woody 
Allen?” I said, “There’s already a 
Woody Allen. I want to be the next Scott 
Lobdell:” That's how I feel about comics. 
I don’t think we need another Chris 
Claremont. I think Chris is doing very 
well doing what he’s doing. Hopefully, 
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write a letter the entire industry’s going to read?’ 


people will appreciate Scott Lobdell for 
Scott Lobdell. 

MARK: How's your comedic career 
going with your comics career going full 
steam? 

SCOTT: Pretty much slowed down, al- 
most to a stop since that weekend I did 
UNCANNY #286. I’m doing, maybe, 8- 
10 shows a year, which is different from 
the 40 weekends a year I was performing 
at one point. Having said that, I recently 
taped some spots for AMERICA’S 
TALKING, the cable network. You can 
catch me there between shows. For the 
most part, though, my comedy career is 
pretty much a hobby. Last year, I wrote 
some jokes for CAROLYN’S COMEDY 
HOUR and Jay Leno’s monologue. 


MARK: Is TV a future career? 
SCOTT: Writing TV and film projects is 
what I’m doing right now. I’m making the 
rounds and talking to all the studios about 
superhero-genre-specific movies. I’m 
also getting some responses to romantic 
comedy stuff. Because L.A. is the city of 
hurgy up and wait, you just don’t know. I 
gan tell you there are things in the works. 
MARK: Where do you see Scott Lobdell 
in five years? 

SCOTT: I can tell you where I'll be in 
ten years. My goal in the next three years 
is to go from comic books to TV movies. 
I'll then retire at 47 and become a full- 
time philanthropist and work with kids 
around the world. I want to spend my 


“Last year, I wrote jokes for 
CAROLYN’S COMEDY 
HOUR and Jay Leno’ 
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““Ceneration X’ is another term for ‘slacker?’ 


FICE] USE WHAT THE PROS USE! 


P= The Finest Art Products Available for The Comic Field! 


twilight years working with children, 
finishing the work that Audrey Hepburn 
started, making sure that kids have cloth- 
ing and food, are educated and inocu- 
lated. Kids are the world’s most impor- 
tant natural resource. In a world where 
there’s all this in-fighting and genetic 
cleansing on one extreme, and New York 
state can claim it’s giving its lottery 
money to the education system while 
throughout the financial heyday of the 
’80s we end up with schoolbooks that say 
we’re still at war with Vietnam and 


mulating. And where will you be? 
MARK: Probably talking to you about 
your work! 

SCOTT: No, you’ll be writing GEN- 
ERATION X by then. 

MARK: I'd like to end by asking, do you 
see yourself as a member of the “Gen- 
eration X?” 

SCOTT: I think the media has dubbed it 
just that. Calling somebody a member of 
“Generation X” strikes me as making as 
much sense as calling someone a “hippie” 
or “yuppie” or one of the labels that have 


come before. I think it’s the most deroga- 
tory of the labels. “Generation X” is 
another term for “slacker.” It says that 
you're lost or hanging, doing nothing. 1 
don’t know who came up with the term. 
I’m sure it describes a handful of people, 
but it doesn’t describe the majority of 
people in their late 20s. Do I consider 
myself a member of “Generation X?” No. 
I think you'd be hard-pressed to think of 
anybody who does. I can tell you that 
you won’t find a single slacker in 


GENERATION X. 
Nixon is still president, it sends out a |®) 
clear message that people are not attend- 
ing to the needs of kids. That’s something 
you need money and resources to do. 
That’s something I’ll hopefully be accu- 


“T can tell you that you won’t 
find a single slacker in 
GENERATION X°” 
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ROGUE 
GOES ROGUE 


ike Wieringo, previously pen- , MIKE: Supposed tocomeoutin Novem- | SANDRA DINCHER: Mike, I want to 
(m] ciller of THE FLASH and the | ber. (Laughter.) The X-projects run re- | ask you about the ROGUE mini-series 

1994 X-FORCE ANNUAL, is | ally tight.Sometimes—Idon’tthinkthey | that’s coming out from Marvel, that 
now working on the ROGUE mini-series | have shipped late. But they run really | you’re working on. I'd like to know, first 
from Marvel. Sandra Dincher dropped | close to publication. off, when is it due? 


by Artamus Studios in the beautiful his- | sanpRA: So we're looking at Novem- | MIKE WIERINGO: The first issue is 


toric district of Hillsborough, NC, to get | ber. And then, how many issues? supposed to come out in November. 
the latest information on his current 


work and plans for the future... MIKE: Four. Four issues. SANDRA: Supposed to come out? 
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“It’s a Rogue-with-Gambit mini-series. 


Art from ROGUE #1, demonstrating Wieringo’s skill at telling the story without words... 


SANDRA: On a monthly basis? 
MIKE: Yes. They were talking about 
making it bi-weekly at first. 


SANDRA: Oh, God! 
MIKE: That’s what I said. (Laughter.) 
Because they have a crossover going on 


‘ \ai 
FLASH artwork is “not bad” according to Mike Wieringo. 
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in the X-books toward the end of the year, 
and they wanted to get all the X-Men- 
related mini-series and specials and stuff 
like that out of the way, but I guess they 
changed their minds. Which makes me 
happy. (Laughter.) 

SANDRA: So, who is the writer for this 
book? 

MIKE: Howard Mackie. He’s the guy 
that wrote the GAMBIT mini-series, and 
this is really, like, a sequel to that. In fact, 
I think it originally was supposed to be 
another GAMBIT mini-series, then they 
wanted to make it a Gambit-with-Rogue 
mini-series, then they decided to just 
make it a ROGUE mini-series, and then 
finally, ultimately it was a Rogue-with- 
Gambit mini-series. It’s really a sequel to 
the first one. 

SANDRA: So, do you have to have read 
the GAMBIT mini-series for the ROGUE 
mini-series to make sense? 

MIKE: Uh... 

SANDRA: Jn case there’s anyone out 


Photo: Sandra Dincher 


Photo: Sandra Dincher 
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It’s really a sequel to the first one’’ 


+». and emphasizing his accuracy (Mike has the COMBAT AIRCRAFT books in his office). 


there who didn’t read it? 

MIKE: (Laughter.) 1 don’t think it’s 
necessary. I’ve read the GAMBIT mini- 
series, and this does tie directly into it — 
but only in the fact that if you’re familiar 
with what’s going on between Rogue and 
Gambit and his ex-wife, Belladonna — 
this is just, I guess, round two. 
Belladonna’s out for revenge. 
SANDRA: Oooohhh! Cat fights! 
MIKE: Yeah. (Laughter.) 

SANDRA: All right, so you've men- 
tioned Gambit. Are any of the other X- 
Men featured in this mini-series? 
MIKE: I’ve finished the first issue, and I 
have the script to the second, and the only 
other X-Men character that appears so 
far is Storm, in the first issue — but only 
for, like, two pages. She doesn’t play a 
key role or anything. Actually, what it 
boils down to is, she tells Gambit he can’t 
smoke in the X-Mansion. 

SANDRA: Well, it’s about time! 
(Laughter. After that letter to the Ameri- 


can Medical Association, I should think 
so! Good girl! 
So — how did you get this particular 


assignment? 
MIKE: Well, I’d been working on the X- 
FORCE ANNUAL. That had been agreed 
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‘Storm tells Gambit he can’t smoke in the X-Mapsian” 


upon almost, I guess, almost a year ago. 
And when I finally started working on it, 
DC, when they found out I was doing this 
annual, started asking me if — they 
thought maybe I'd leave completely, and 
they started asking me about all kinds of 
different things that they wanted me to do, 
or that I could do if was interested in it — 
and at the same time, I was just trying to, 
I guess, find out what my options were 
after this annual. So I was asking my 
editor on the annual if there would be any 
more X-Men-related projects I could 


we 
eget 


Xx 
- FLASH cover art as:pencilled by “Ringo” _\ 
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ROGUE GOES ROGUE 


work on down the line, so I could decide 
what I was going to do. And what hap- 
pened is that DC asked me if I wanted to 
do the CAPTAIN MARVEL series that 
was supposed to spin off of the graphic 
novel. And I agreed to it, verbally. 


SANDRA: Now, this is Jerry Ord- 
way’s — 

MIKE: This is Jerry Ordway writing, 
yeah. And actually, the only time I spoke 
with Jerry Ordway it was toward the tail 
end of finishing the X-FORCE AN- 
NUAL. We had a really good conversa- 
tion. It lasted for, like, an hour and a half. 
And everything was fine — and ten 
minutes after I hung up the phone with 
him, Lisa Patrick, my editor, called me 
and asked me if I wanted to do this 
ROGUE mini-series. Now, Rogue is one 
of the characters that — I wouldn’t say I 


[| _FIRSTLOOK 
“Rogue is an X-MEN character from way 


grew up with, because when she was 
introduced I was already in my 20s, but 
— she’s just an X-MEN character from 
back when I was really reading the books 
heavily. And I just love the X-characters, 
so I agreed to do that. And I called Mike 
Carlin and told him that I couldn’t do 
CAPTAIN MARVEL. 

SANDRA: How did he take that? 
MIKE: He was really great about it. He 
understood, because I told him it was 
because of the character, and not because 
of the possibility of any royalties or the 
money. It had to do with the character, 


and not a monetary aspect of it. He was 
really good about it. He was very under- 
standing. 

SANDRA: Well, Mike also has a deep 
understanding of the love of a character 
— as seen by the way he writes certain 
things. 

MIKE: He said there wouldn’t be any 
hard feelings, and in fact, I’ve done other 
stuff — I’ve continued to do the covers 
for THE FLASH, and I’m going to be 
doing other stuff for DC, so it worked out 
okay. 

SANDRA: Now, you just mentioned that 


Rare opportunity to compare an artist’s actual pencils, in his case Mike Weiringo’s... 
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you were heavily reading the X-books at 
the time she was introduced. I was 
wondering how much research you 
needed to do to catch up to who Rogue is 
today. 

MIKE: I don’t really read many comics 
at all anymore. I didn’t really do any 
back-research for this mini-series. I’ve 
kept up with what the characters are 
doing, and I know that Rogue and Gambit 
have an ongoing relationship that’s sort of 
always rocking, because they love one 
another but he’s got this wife in his past, 
who he thought was dead. (Laughter.) 


And they can’t touch one another, be- 
cause Rogue would absorb his powers 
and probably throw him into a coma if, 
say, they kissed. If they kissed long 
enough, she’d put him in a coma and 
maybe kill him. So there’s all this tension 
going on. And I knew that was going on. 
I'd read the first mini-series, so I knew the 
story leading into this sequel. But no, I 
haven’t really kept up with what’s going 
on with the character and the X-MEN 
books for the past couple of years, ever 
since I started getting professional work. 
SANDRA: So you enjoy the idea of 


back. And I just love the X-characters”’ 


drawing the ultimate untouchable sex 
object, is that correct? 

MIKE: (Laughter.) | guess so, yeah. No, 
I like her because I like strong female 
characters. That’s why I really enjoyed 
doing the X-FORCE ANNUAL, because 
it focused on Danielle Moonstar, and 
what she’s dealing with being part of the 
Mutant Liberation Front. And I got a 
chance to re-design her costume; the one 
she was wearing was one of these little 
skimpy bikini-type outfits. 

SANDRA: It was atrocious! 

MIKE: Yeah. So I got to re-design the 


. with another artist’s inks, in this case by Terry Austin from ROGUE #1. 
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costume, make her more mysterious, 
cover her from head to toe — 
SANDRA: The fringe is nice. 

MIKE: Yeah — sort of the Native 
American aspect of it. I don’t think that 
was really dealt with in the other costume 
design — not much, anyway. But I just 
like strong female characters. Drawing 
The Flash I’ve had to draw Wally West all 
this time, and I haven’t had a chance to 
draw strong female characters. 
SANDRA: Wonder Woman didn't drop 
by during that run? 

MIKE: No. (Laughter.) No, she didn’t. 
SANDRA: That's a shame. She's one of 
my favorites. Okay, so you've got Rogue. 
How old do you feel she is? How old do 


\\ 


you see her? This is one of fandom’s 
ongoing debates. 

MIKE; I guess about — I see her as 
being in her early 20s, I see all the new X- 
Men characters, I guess not the originals 
— I'd say Scott and Jean, the rest of those 
of those characters, I would say they’re in 
their mid-20s, maybe 27 or so. That’s the 


FLASH cover art as 
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way J see it. Rogue and Colossus and 
these characters that were introduced 
later, I see as in their early 20s — maybe 
23, 24 at the most. 

SANDRA: So, a powerful woman, but 
with a little room to grow emotionally? 
MIKE: Oh, yeah — hopefully! That’s the 
way it’s supposed to go. There’s always 
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supposed to be room for growth with SANDRA: Does she also have the now- 
/ / famous John Byrne style lock of hair 
| dangling in her eyes constantly, too? 
+" if ~\ | MIKE: I do that a little, yeah. 
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these characters. (Laughter.) That’s why 
SANDRA: A little? 


they keep them in their late 20s or mid- 
+ MIKE: Not as long as he does, but — 


20s as long as possible. 
SANDRA: So, this is one of those things 

SANDRA: Not constant? 
MIKE: Not constant. 


Dragon— one of the last of 
his race, able to assume 
the human guise of Mark Dagon. 


that has always bothered me. When you 
draw Rogue, does her belt fit? 
MIKE: No. (Laughter.) It hangs. 


Pencils from ROGUE #1 by Wieringo. 
SANDRA; Why? 

MIKE: | don’t know, I don’t know. 
SANDRA: Why would any woman wear 
a belt that hangs off of her like that? Real 
women don't wear belts that way! 
MIKE: I don’t know. (Laughter.) 
Someone’s idea of fashion, I guess, 
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SANDRA: Because that would get 
knocked out of the way real quick in a 
fight. 

MIKE: Yeah. (Laughter.) 

SANDRA: Good! I am very relieved! 
So, let’s talk about some of the other 
characters you'll be drawing for this 
mini-series. Who is our key villain? I 
assume it’s not Belladonna. She’s got 
some interesting aspects, but she’s nota 
key villain. 

MIKE: Actually, she is! 

SANDRA: She is? That’s a surprise! 
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MEN books for the past couple of years?’ 


MIKE: It’s a combination of Belladonna 
and a woman named Kendra, who is I 
guess the spiritual leader of —I think it’s 
the Assassins Guild that’s based in New 
Orleans. They’re working together to 
make life miserable for Rogue and Gam- 
bit. Kendra’s got her ideas. She wants 
Gambit to be brought before her to be 


punished, but Belladonna wants first 
crack at him. So it’s sort of the idea that 
you'll get what’s left when I’m through 
with him. (Laughter.) They don’t like one 
another. They both have, I guess, the 
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+++ as compared with Austin’s final inks from ROGUE #1. 
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them in different ways. 
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with, basically, strong female characters. 
And Gambit’s thrown in. 


SANDRA: Deep trouble awaits Gam- 
bit! So, does Gambit bother to shave in 


SANDRA: So you've actually got the 
tantalizing trio of strong women to deal 
with! 

MIKE: Yeah, this mini-series does deal 


FLASH cover art 
as pencilled by “Ringo.” 


SANDRA: This is great! Is Gambit 
really glad there's three women fighting 
over him? 

MIKE: (Laughter.) Well, he only knows 
of two so far. When he finds out the third, 
I’m sure he’ll be happy. 


this mini-series? 

MIKE: No. 

SANDRA: How can a man go unshaven 
so long and not grow a beard? 

MIKE: I don’t know. I guess he took 
lessons from Don Johnson. 

SANDRA: Oh, MIAMI VICE meets the 
X-MEN! A 1970s and '80s throwback! 
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Well, let's talk about a few other things. 
You mentioned your work at DC. A lot of 
people enjoyed your work on THE 
FLASH. How long was your run on THE 
FLASH? 

MIKE: Well, it was 12 issues. I had to 
have a couple of fill-ins because I’m not 
exactly the fastest guy in the world when 
it comes to — 

SANDRA: You're not the fastest, but 
you draw the fastest man alive? 

MIKE: (Laughter.) Yeah. But it took me 
a year and a half to get the 12 issues done. 
So that’s about six, seven weeks an issue. 
That’s not great, but my speed’s picked up 
since then. So yeah, a year and a half todo 
12 issues. But it was over a 14-issue span. 
I was on from #80 to #92 — and I did 
Zero, issue #0 that just came out in 
August. 

SANDRA: I would like to know what 
you did to become the artist you are 
today. Did you go to school? Did you get 
some training? Tell me about that. 
MIKE: I’ve been drawing — I wanted to 
draw comics; I knew I wanted to be a 
comic-book artist ever since I was 11 
years old. So I drew constantly from that 
point on. I gave it up for a little while right 
after I graduated high school in 1981. I 
was supposed to go to college; I'd been 
accepted at Virginia Commonwealth Uni- 
versity in Richmond for an art degree. I 
was going to be an art major. But my 
parents couldn’t afford to send me. So I 
guess I lost interest altogether. Since I 
knew I wouldn’t be going to college, I sort 
of lost interest for a couple of years. I was 
working in the grocery business and I 
knew I didn’t want to do that the rest of 
my life. So I started saving money and in 
’87 1 went to college. 

SANDRA: Which college was that? 
MIKE: It was VCU. 

SANDRA: And that’s in Richmond, VA? 
MIKE: Yes. And I majored in fashion 
illustration. I still had comics in the back 
of my mind, but that sort of fell by the 
wayside as I started getting more and 
more interested in fashion. By the time I 
got ready to graduate, however, I found 
out that the illustration end of the fashion 
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industry was dying. So I started thinking 
about comics again. And as soon as I 
graduated in ’91, I started doing samples, 
to try to get some work. It took about a 
year. I went to San Diego, the big show, 
in ’91, and I went to some smaller shows, 
like Charlotte — 

SANDRA: The Heroes Convention? 


MIKE: Heroes Convention in Charlotte, 
NC, and the DragonCon in Atlanta, and 
showed my work to as many editors as I 
could. 

SANDRA: And was that a positive expe- 
rience for you? 

MIKE: Oh yeah, it was a very positive 
experience, because it helped me. The 
times it would get frustrating is when they 
would give me pat answers, you know, 
like, “This looks great; keep working.” 
and then shove the portfolio back at me. I 
wanted them to tell me what was wrong. I 
wanted a critique; I didn’t want positive 
answers and “Keep working; send me 
stuff in a year.” I wanted to know exactly 
what I needed to work on. Neal Pozner, 
who was in charge of looking for new 
talent for DC at the time, who has re- 
cently passed away — 

SANDRA: And much missed! 

MIKE: Yeah, very much missed. He was 
very helpful. In fact, he’s the guy that got 
me noticed at DC. He shoved my stuff in 
front of all the editors’ faces, y’know, and 
I eventually got a call from them. 
SANDRA: So, what was the first thing 
they called you for? 

MIKE: I did a story for JUSTICE 
LEAGUE QUARTERLY. I did two stories 
for them. The first story I did for JUS- 
TICE LEAGUE QUARTERLY was 
printed second. It was eventually printed 


in issue #13, #14, but the second story 
was printed in issue #11. 
SANDRA: And what was that story 
about? 
MIKE: It was about many strong female 
characters. (Laughter.) It was all the 
women of the Justice League — 
SANDRA: Was this the sleep-over 
story? 
MIKE: The sleep-over story! (Laugh- 
ter.) Yeah. 
SANDRA: I remember that! 
MIKE: It wasn’t presented in a very — 
SANDRA: Lots of loose, baggy men’s 
shirts on large-chested women. Did you 
enjoy that? 
MIKE: It was okay. (Laughter.) 1 
thought maybe the sleep-over scene 
lasted a little too long. 
SANDRA: As a grown woman, I found it 
a little bit unbelievable, but it’s okay. 
Did your fashion background come into 
play in that one at all? 
MIKE: When I first started working in 
comics, I didn’t draw any of my fashion 
background at all. I sort of threw that 
away. I pull more from that now, years 
later. When I first started, I really was 
kind of overwhelmed and I didn’t know 
what I was doing — which is evident from 
my first issue of THE FLASH. It was 
really hard. But now I feel more confident 
with what I’m doing, and it takes me less 
time to do, so I can throw in a little more 
flair. If I want to do something real 
fashionable, I can do it. I didn’t have time 
tg think about that when I first got started. 
=“(Laughter.) 
SANDRA: What particular methods do 
you use to create the images that you 
want to create? Do you use just standard 
drawing tools? 
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MIKE: Yeah. I use a drafting lead-holder 


— I use drafting leads. And I work really 
small. I do my layouts about 3x5, about 
twice the size of a trading card. And I use 
a 2H pencil to do all my drawings on the 
layouts. And then I’ll blow it up. When I 
work on the art board, I’ll use a 4H. It’s 
hard, but not so hard that it can’t be 
erased. That’s basically it — nothing 
special. 

SANDRA: What's your usual preferred 
panel layout? Do you have a standard 


design you like, or do you like for your 
panels to get wild and crazy? Does your 
character sometimes run across the 
border? 

MIKE: I think when I was working on 
THE FLASH — I don’t do it so much 
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certain extent, leading the eye into differ- 
ent panels by breaking them in a sequence 
is okay, but I don’t do it near as much 
anymore. In fact, on this ROGUE mini- 


up the fact that I didn’t feel as confident 
just drawing in general. I didn’t think my 
skill level was up to what it should be, so 
I'd try to cover it up. (Laughter.) To a 


anymore — there was a running joke here 
in the studio that I would break panels, 
almost every panel, as much as possible, 
every page. But I think that was to cover 
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The Artamus Studios roster (left to right): Chuck Wojtkiewicz, Chris Kemple, Craig Gilmore, Mike Wieringo, Jeff Parker, John 
Lowe, and Scott Hampton (not shown). 
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what I was doing — which is evident?’ 


series, I have maybe three or four times in 
the whole first issue. I don’t rely on it that 
much anymore. I try to rely on the mood 
and the drawing and the angles — differ- 
ent angles. As far as layouts now, I just try 
to tell the story, really. If I’m breaking 
down —I get plots. I think the difference 
is, with Marvel you get plots and with DC 
you get full script. So you can pretty much 
visualize, when you read the full script 
from DC, after you’ve read the page you 
can see exactly what the page is going to 
look like. So if you want to play around 
with it and break panel borders and 
everything, that’s fine. But when I’m 
working from a plot with Marvel’s stuff, I 
have to plot it out on the page. I have to 
plan out how — they’ll give me a three- 
page synopsis, y’know, pages seven 
through nine, and J have to try and stretch 
that out over three pages. So I don’t have 
enough time to play around with a charac- 
ter jumping across the panel, or anything 
like that. I just do a grid and try to make it 
as simple as possible. And sometimes I 
can throw some fancy stuff in there, but I 
don’t worry so much now. 

SANDRA: So you're really helping to 
write the story, by setting the scene? 
MIKE: In a way, yeah. Everything’s 
suggested, but the specific details — 
working with Mark Waid on THE 
FLASH, he would suggest not only lo- 
cales and what would be in an establish- 
ing shot, but also sometimes angles. He 
puts a lot into his scripts; he’s very 
dedicated to what he does — not to say 
that the guys at Marvel aren’t, but theirs 
is just a different way of working at 
Marvel. 

SANDRA: Different style. It’s a matter 
of style. 

MIKE: They leave a lot more to the artist 
than they do at DC. 

SANDRA: You mentioned trading cards 
when you were discussing your panel 
layouts — your little pre-sketches being 
double the size of a trading card, but 
trading cards are hot. Have you ever 
drawn any? 

MIKE: Just one. I’ve done one card. 
SANDRA: Which character was it? 
MIKE: A character called Heater — one 
of their villains. Everybody here in the 
studio got to do a card. But we didn’t get 
any of the big characters; we got the little 
villains that make one-shot appearances 
or something like that. I think the biggest 
character that somebody got to do, was 
Richard Harris got to do Meathook, part 
of The Solution. (Laughter.) The rest of 
us got to do little villains. But it was fun, 
SANDRA: Do you like doing trading 
cards? There's such a huge market for it 
now; would you like to do that? 
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MIKE: Yeah, I like it. The artwork is 
smaller. It doesn’t take as much time, and 
it usually focuses on one character so you 
can put more life, more character into the 
character. Worry about facial expression 
rather than just trying to make it part ofa 
whole page. I’d like to do more of that. I 
haven't really been contacted by that 
many people who do trading cards. 
SANDRA: Well, here’s your chance. 
MIKE: Give me trading cards. (Laugh- 
ter.) Ask me to do trading cards, you guys 
at Image. 

SANDRA: You heard it here first. In the 
future, what do you think you'll be 
working on? 

MIKE: Just a couple of weeks ago, I 
talked to an associate editor at DC. He 
offered me the ROBIN series. Tom 
Grummet’s going to be leaving ROBIN. 
So I’m going to be doing that. As soon as 
I finish this mini-series I’ll start on that. I 
think my first issue will be #18. That 
should be out, uh, probably early next 


year. Sometime around March or April. 
SANDRA: Are you going to do any 
tinkering with Robin's costume? 
MIKE: Oh, no! I love it — I think it’s 
great! 

SANDRA: So his toes are still going to 
be split in his boots, huh? 

MIKE: (Laughter.) That’s okay. That’s 
sort of a martial arts thing. : 
SANDRA: So those boots are readily 
available at shoe stores everywhere 
now? 

MIKE: I think shoes like that are, yeah. 
Whenever I see the split-toe thing, I think 
of the kung-fu movies, where they wear 
the sandals, and they have socks on 
underneath them. It splits the toes. So I 
think that’s where it came from. Maybe 
somebody got confused. 

SANDRA: So perhaps there’s no actual 
advantage to having your big toe sepa- 
rated from the other four lesser toes? 
MIKE: Right — maybe not. (Laughter.) 
SANDRA: The world will never know! 
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As comics cognoscenti know, issue 
#134 was devoted in its entirety to the 
ongoing Comics Crisis, with cogent cri- 
tiques compliments of a coterie of 
industry insiders, including publishers 
and writers of books with circulations 
large and small. We asked for detailed 
individual response in the form of a 
readers’ survey, said responses having 
been summarized in my editorials this 
issue and last. However, the following 
superlative and thoughtful survey re- 
sponse, faxed to us as we go to press, 
defies a simplified summary and de- 
serves to run here in its virtual entirety. 
If it provokes you to express your views 
— pro or con — we'll be happy to run 
any such responses right here where 
you, too, can have “The Last Word.” 

—DAK 
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AGE: 36. 

SEX: Male. 

RACE: Caucasian. 

OCCUPATION: Laborer and writer. 

WHERE I GET MY COMICS: Direct 
retailers, 97%. Other retailers, negli- 
gible, impulse purchases. Mail order: 
3%. 

WHAT FAN/TRADE PUBLICA- 
TIONS I REGULARLY READ: 
COMICS INTERVIEW. 

SPEND ON AVERAGE ON COMICS 
PER MONTH: $45. 

MAIN READING/VIEWING INTER- 
ESTS OUTSIDE COMICS: Science 
fiction, light comedy, Edgar Rice Bur- 
roughs, Ed McBain, contemporary 

* drama, political comedy, historical ad- 
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venture, mythology, technical world, 
natural world, parental concerns, sus- 
pense (Hitchcockian) cinema, current 
events/news, medical advances, explora- 
tion, abstract art, selected poetry, 
oddities (Bigfoot, Nessie, UFOs, etc.), 
dinosaurs, satire, human rights, retro rock 
and jazz and swing music, Beatles, clas- 
sic literature, psychology, Americana, 
selected dance. 

WOULD I SUPPORT COMICS 
BASED ON THESE INTERESTS? Sure. 

WHICH INTERESTS? Any that don’t 
have to be approximated too far away 
from an original medium that they cannot 
achieve in comics what makes them vital 
in their original form; for example, com- 
ics lacking sound can only approximate 
music, lacking motion can only approxi- 
mate dance, so music and dance lose 
vitality when translated to the comics 
form. Unless comics can inventively sub- 
stitute a vitality derived from the comics 
form, I would probably find the end 
product lacking and not wish to patronize 
it. On the other hand, P. Craig Russell 
produces some truly fascinating comics 
derived from opera, an art form I am not 
at all interested in; yet, I do support his 
efforts because as comics they are truly 
outstanding. So, I believe comics can 
approximate other art forms when the 
comics creators are talented, inventive 
and knowledgeable about the art form 
being approximated. 

WOULD I SUPPORT OR OPPOSE 
COMICS NOT SUITED TO MY OWN 
INTERESTS: Of course I wouldn’t op- 
pose them. Whether I would support them 
would depend on whether the end product 
is interesting to me as a comic. As with 
Russell’s opera comics, I buy them even 
though I’m not at all interested in opera. 
They are great comics on their own 
merits. 

BREAKOUT QUESTION: I think it is 
possible for comics to “break out” into 
the mainstream, and first that can only 
happen if the comics industry gears a 
good number of products towards tapping 
into the interests of non-comics readers. 
For a long time we have thought of 
success as being the production of a 
single product to attract the greatest pos- 
sible single readership, but in the end that 
only produces a bland sameness of com- 
ics product. Instead, we need to diversify 
and think about expanding the consumer 
base with product whose success would 
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be measured in terms of sales that 


wouldn’t otherwise exist; the ELF- 

1QUEST line is a great example of this, 
because a sizable portion of the ELF- 
QUEST readership wouldn’t buy any 
comics if not for ELFQUEST. 

COULD THE “BREAK OUT” HAP- 
PEN OUTSIDE THE DIRECT SALES 
MARKET, OR COULD IT HAPPEN 
VIA THE DIRECT SALES MARKET? 1 
think there could be some success in 
going outside the direct sales market, by 
gearing comics toward specific consumer 
groups and then promoting them through 
retail outlets patronized by the targeted 
group, like putting music-oriented comics 
in music shops, religious comics in reli- 
gious stores, sports comics in sporting 
goods stores, or even through mail order 
by advertising such product in periodicals 
already geared towards those target con- 
sumers, such as war comics in military 
magazines, sports comics in sports mag- 
azines, historical comics in history 
magazines. 

But I think more can be accomplished 
within the direct-sales comics market, if 
the retailers will get behind such efforts 
and try to, at the very least, clean up their 
act. Comics shops these days are a lot like 
porno shops in being perceived by most 
people as existing for a small and off- 
center clientele, but it doesn’t have to be 
that way! It really doesn’t take much to 
upgrade, mainly just a willingness to do 
it. Look at it this way: Most parents in this 
country would not think it unusual for 
their children to be comics readers; yet if 
they (the parents) were to step foot inside 
acomics shop they would find a situation 
not to their liking. At the very least there 
should be a section in every comics shop 
which is a suitable environment for young 
children, with suitable product of interest 
to young children. 

HOW PUBLISHERS, DISTRIBU- 
TORS AND RETAILERS HAVE TO 
CHANGE HOW THEY OPERATE TO 
FACILITATE CHANGE: Where to start? 
Well, first, comics retailers are the people 
on the front lines, operating within their 
local communities, so something they 
could do to promote more positive atti- 
tudes toward comics is get involved and 
show themselves to be a positive force 
within their own communities. Generate 
good will. In fact, the comics industry as a 
whole should probably band together to 
generate more positive attitudes towards 
comics, through something like a good- 
will pro-literacy comics-positive pro- 
gram of some sort. 

Retailers also need to market the non- 
superhero books, because it’s more 
important to get new readers than it is to 
give old readers more product than they 
can afford. It isn’t enough simply to stock 
comics for a variety of interests. They 


need to use their window displays and 
whatever else they can to reach the con- 
sumers who would be interested in those 
books, let them know about them. 

Also, I think most retailers have a 
limited amount of shelf space, so even if 
they stock the product to do it they would 
have difficulty breaking it up into genre 
groupings. But they should have no prob- 
lem separating the superhero comics from 
everything else. The shops that carry 
adults-only comics already segregate that 
stuff; as small a market share as those 
comics represent, segregation keeps it 
viable, helps those who want to find it, 
while not exposing those books to those 
who aren’t interested. Separating every- 
thing else from the superhero titles could 
really do wonders. If I had a comics shop 
and didn’t have the space to break things 
up into genre groupings, this is what I 
would do: mature books on the top 
shelves, juvenile books on the lower 
shelves, superheroes on the left, every- 
thing else on the right (cross-genre and 
icon superhero books like BATMAN and 
SUPERMAN and CAPTAIN AMERICA 
as a buffer between the superheroes and 
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everything else), adults-only stuff behind 
the counter. 


Also, retailers and publishers need to 
recognize that mainstream consumers 
won’t think in the same terms as comics 
fans. Getting mainstream consumers in- 
terested in comics will involve a certain 
amount of rethinking away from the 
fannish mentality to a more immediate 
value-per-dollar view. A few years back 
when Disney took over their own comics 
from Gladstone, Disney put out Disney 
comics the same as Disney comics had 
always been, except in a fan-targeted 
format. While there were Disney comics 
fans who were happy to buy the books, 
other comics fans weren’t much inter- 
ested, and the kiddies and their parents 
thinking in terms of value-per-dollar went 
for cheaper comics, or didn’t bother buy- 
ing comics at all. To some extent the low 
end of packaging format has to be em- 
braced by the comics industry with the 
idea being to give the consumers a value 
in content, and the creative community 
and distribution will have to embrace this 
along with the publishers and the 
retailers. 


MIGHTY MORPHIN 
POWER RANGERS 
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They still make newsprint, don’t they? 
Hey, publishers and creators, it’s paper, 
you can make comic books out oft. Ifyou 
really want an archival comic there’s 
nothing to say you can’t have that too, just 
amatter of having the printer change rolls 
for the last couple-of-hundred or so cop- 
ies. This isn’t to say that all “break-out” 
comics need to be cheap, only that those 
which are, all other factors being equal, 
will stand a better chance of reaching a 
wider audience. And hey, retailers and 
distributors, just because it’s cheap that 
doesn’t mean it’s junk. It’s salable 
product. 

Also, we all need to understand that to 
non-fans who read comics this week’s 
issues won’t absolutely become obsolete 
when next month’s arrive. To a first- 
grader looking to buy a Disney duck 
comic to take home and read (and his 
parents can be proud of him because there 
he is reading something he went and got 
himself to read) any Disney duck comic 
he’s never read is as good as any other 
Disney duck comic he’s never read. He 
doesn’t care if it’s brand new or three 
months old. Actually, that Disney duck 
comic he read at his friend’s house las 
month, he liked it a lot and maybe that’s 
the one he’s looking for. 

Something the retailers and distributors 
might consider is creating a network so 
that shops could exchange product, so 
when shop A has too many of an issue and 
shop B has too few they can help each 
other out. 

The distributors need to clean up their 
act, too, starting with making their cata- 
logs easy to work from again. Get rid of 
the cardboard garbage, the endless pages 
of everything except listings, and load 
some more useful information in those 
listings. Distributors need to design their 
catalogs to assist retailers, like by indi- 
cating target audiences somehow. Or 
maybe just break up the listings into 
genre groupings and flag target audience 
information for particular titles that ex- 
ceed the genre norms. 

As for distributors levying punitive fees 
on publishers, I don’t have any problem 
with the lateness penalty Capital City 
came up with, which was that product 
delivered past the due date plus 30-day 
grace period would be returnable and a 
small charge to the publisher would be 
attached to each copy returned; but on the 
other hand, every returned copy is a 
financial penalty anyway, so the addi- 
tional charge seems excessive even if it is 
small. 

But I do have major problems with 
cancellation and resolicitation fees. If an 
item is going to be cancelled it should be 
cancelled as soon as possible, freeing up 
that much sooner the retailer monies 
committed to that item. With cancellation 


and resolicitation fees the publishers are 
encouraged to try and get the product out 
without cancelling and resoliciting it, no 
matter how late it happens to be when it 
finally comes out. The idea should be that 
publishers who find themselves with an 
issue that will be very late, they should go 
ahead and cancel and resolicit that issue. 

Distributors should forget about can- 
cellation and resolicitation fees and just 
institute a policy that products which 
reach a certain length of lateness, say 60 
days, will automatically be cancelled and 
need to be resolicited. Then, if the dis- 
tributors want to levy cancellation and 
resolicitation fees on product cancelled at 
the 60-day point, that would make sense. 

On the other hand, Capital City’s an- 
nounced cancellation and resolicitation 
fees were ridiculously high considering 
that they equally apply to comics Capital 
City probably doesn’t make much more 
on than $500, if that much. I really doubt 
that those figures are anywhere near 
being an accurate tally of Capital City’s 
overhead for just listing a comic and then 
later on putting that issue on a cancelled 
list and then later on listing that comic 
again. 

I don’t even want to get into how stupid 
I think an up-front solicitation fee would 
be. I’ll just say it seems to me that’s a sure 
way to financially emburden small 
publishers. 

Last, let’s skewer the sacred cow of the 
comics industry, the company thing. The 
company thing is the phenomenon where 
a company’s entire line of product is 
regarded as a single unit. Marvel Zom- 
bies, or any segment of fandom which 
centers around any company’s entire out- 
put, isa company thing. When a publisher 
sells advertisement not to single titles but 
rather to an entire line as a collective 
whole, that is a company thing. If there 
are retailers who separate the comics into 
a Marvel section, a DC section, an Image 
section, and so on, that is a company 
thing. And I don’t have anything against 
those variations of the company thing. 

But where the distributors have incor- 
porated the company thing into their 
discount tiers, where all of X’s comics get 
sold at A discount, where all of Y’s 
comics get sold at B discount, where all of 
Z’s comics get sold at C discount, that is 
where I have a beef with the company 
thing. From what I understand, the dis- 
counts were originally set up for one 
reason, to make it possible for distribu- 
tors and retailers to deal with comics that 
get low orders, to make it possible that a 
retailer could order as low as one copy of 
a book and both the retailer and distribu- 
tor would be able to profit from the 
transaction. 

The thing is, where a low order creates 
expense for the distributor is simply in 
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handling and disbursement. Measuring 
the expense per single copy in time and 
effort by salaried employees, it is more 
cost-efficient for the distributor to move 
250 copies than 100 to a single point of 
delivery, more cost-efficient to move 100 
than 25, more cost-efficient to move 25 
than one. So okay, I accept the notion that 
the discount tiers are advantageous to 
some extent. What I do not see in this, 
though, is why a book is measured by the 
company that happens to keep it rather 
than by the orders it generates. It doesn’t 
make the least bit of difference whether 
it’s a Marvel or DC comic or a Rip Off or 
Kitchen Sink comic. All that really mat- 
ters is what it takes to be able to deliver 
the amount of product to a single point of 
delivery. 

The discounts should be based on or- 
ders, and to that end I propose that the 
distributors empower the retailers by giv- 
ing them limited control over what they 
pay. Naturally, the distributors will have 
to determine for themselves what the 
discounts will be and how to break it 
down so they can still profit from the 
transaction. But let’s say, for purposes of 
demonstration, that shipping a copies is 
where the A discount makes sense, ship- 
ping b copies is where the B discount 
makes sense, shipping c copies is where 
the C discount makes sense, and shipping 
a single copy is where the D discount 
makes sense, then it should make sense to 
break a retailer’s order down by how 
many batches of as, bs, cs and ds it 
involves. Where x equals cover price, and 
saying the A discount is 55%, the B 
discount is 50%, the C discount is 45%, 
the D discount is 40%, and say my order 
of ANY-COMIC comes out as a total of 
2a + 3b + le + 4d copies: Sell me my 
order of ANY-COMIC as the total of 
(2a)(.45x) + (3b)(.Sx) + (1e)(.55x) + 
(4d)(.6x) and I will consider it fair. Sell it 
to me based on the order I have generated 
for it for my single point of delivery. 

Even better, make it so if my order on 
this issue reaches A discount level then C 
and lower batches go up to B, if my order 
reaches B discount level the D and lower 
batches go up to C, and so on. And if 
there’s a reason for it which I don’t 
understand, if there is an advantage to 
incorporating the company thing into the 
discount tier, then that too should be 
based on orders generated. Building on 
the example above, make it so if an issue 
sells 1.23c copies per point of delivery or 
better then the D discount drops out and 
every copy to every retailer sells at no 
less than C discount; if an issue sells 1.26 
copies per point of delivery or better then 
the C discount drops out and every copy 
sells to every retailer at no less than B 
discount, and if an issue sells 1.15@ copies 
per point of delivery or better than all 


copies to every retailer sell at the A 
discount. 

I realize this discount tier I've de- 
scribed is more complicated than how 
things are currently done, but the advan- 
tages to it are that the rules are the same 
for every title and publisher, and both the 
publishers and retailers would be encour- 
aged to move all the books as high up the 
tier as they possibly can. 

CAN SUPERHERO FANDOM CO- 
EXIST WITH MAINSTREAM COM- 
ICS READERSHIP? Sure. In fact, com- 
ics fandom can coexist with non-fan 
readership, and probably comics fandom 
would grow if comics were to “break out” 
and become more a part of mainstream 
America. The heart and foundation of the 
direct sales market is comics fandom, and 
that’s where the direct sales market 
should be able to build on what already 
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exists, because comics fandom is more 
than just superhero fandom. First, let’s 
get rid of the “mainstream” tag we have 
for comics that aren’t of any interest to 
mainstream America; let’s just call them 
superhero books. And let’s dump “alter- 
nate” and “independent” while we’re at 
it. Let’s start by developing content- 
oriented views of the books rather than 
the company-thing views we've been us- 
ing. Then let’s make it easier to be a fan of 
non-superhero comics, because right now 
that involves a damn lot of work on the 
fan’s part, so much work in fact that it 
actually drives true comics fans away 
from the direct sales market that was 
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supposed to be the comics fandom mar- 
ket, drives some of them away from 
comics altogether because it’s so 
frustrating. 

PERCENTAGE OF NON-SUPER- 
HERO CURRENTS QUESTION: In 
theory, 100% of non-superhero comics 
haven’t reached the saturation point in 
potential readership that the superhero 
books have reached. A more practical 
answer: 70% of current non-superhero 
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comics should be able to attract wider 
audiences if the industry would put in the 
work to cultivate such sales. I would liken 
the comics industry to the television in- 
dustry and say that as cable has allowed a 
broad diversification of television pro- 
gramming, so too should the direct-sales 
market be able to allow comics a broad 
diversification of targeted readership in- 
terest. The difference is that instead of 
trying to pull viewers away from one 
program to another, comics are better 
equipped to expand total comics reader- 
ship. I think the comics which will stand a 
better chance of growing in sales are 
those which have some anchor of famil- 
iarity for mainstream readers, be that in 
subject matter or art style or whatever. 

NAME ONE: HEPCATS. 

WHAT ARE AMERICANS INTER- 
ESTED IN FROM OTHER MEDIA? 
Sex, scandals, humor, celebrities, dead 
celebrities, soap operas, crime and po- 
lice, the future, light domestic comedy, 
high tech, exercise programs, AIDS, real- 
life heroics, Stephen King, self help, 
environment, government, anything that 
can be promoted as being in their self 
interest, wealth, anything that can give 
them something to talk about to pass the 
time, abortion, health care, religion, 
sports, the weather, race issues, women’s 
issues, children’s issues, news media 
concern of the week, strange people tell- 
ing strange stories about their strange 
lives, pets, travel, war, poverty, real or 
imagined natural oddities, conspiracy 
theories, practical jokes, nostalgia, ways 
to have fun. 

WHAT SORT OF COMICS WOULD I 
PUBLISH TO ATTRACT MAIN- 
STREAM READERS? Comics taking off 


on what works in comic strips, tapping 
into the familiarity of mainstream 
America with PEANUTS and GAR- 
FIELD and CALVIN AND HOBBES. A 
suspense thriller. A soap opera or anthol- 
ogy romance series dealing with Bigfoot 
and UFOs and the like. 

A fun-to-read character-driven series like 
GASOLINE ALLEY with characters de- 
signed to exhibit strong symbolic traits as 
in THE SIMPSONS. Well-written social 
commentary stories like they do on 
PICKET FENCES. An anthology taking 
up where today’s front-page headlines 
leave off. A series about real people 
living real adventures. Anything P. Craig 
Russell would bring me. Political satire. 
Really, comics should be able to tap into 
all of the same things that work in other 
media, all of the many things people find 
of interest. If I were a comics publisher, I 
would take into account what works in 
television, cinema, books, magazines, 
music, and all the other arts. 

WHAT WOULD IDO TO GET NON- 
COMICS READERS INTO A COMICS 
SHOP? First, make the shop a friendly 
environment for anyone who happens to 
walk in the door; I would get the place 
fixed up, well-lighted, and keep it clean 
and orderly. I might even pipe in some 
nice music for atmosphere; but not that 
dulling, stupefying canned Muzak they 
play everywhere. I would try to decorate 
my shop so that it doesn’t seem like a 
juvenile male fantasy land but more of a 
fantastic realm of romance and adveni- 
ture. I would arrange my stock area to 
befriend the casual browser; I would try 
to do this by collecting all the product of 
like interest into specific areas. I would 
become as familiar as possible with as 


much of the product that I carry so that I 
would be better able to direct interested 
readers towards items similar to what 
they seem to be attracted to. I would put 
something in my window display and on 
my sign to attract the attention of people 
who aren’t interested in the superhero 
comics. I would involve myself in local 
events, especially those I could try to use 
to enhance the fact that comic books 
aren’t just superheroes; I might even hand 
out free comics at these events. I would 
try to encourage my customers to tell their 
friends and co-workers about all the 
interesting things I have to sell; there’s no 
better advertising in the world than good 
word of mouth. I would have section of 
my store specifically designed for juve- 
nile product so that parents would be 
happy to patronize my shop. I would try to 
get parents into my shop. IfI could, every 
. week I would have a feature sale of a 
selected graphic album or trade paper- 
back, things that should have very broad 
appeal, like MAUS or HEART OF THE 
STORM or COMPLETE BONE or a 
CALVIN AND HOBBES collection. 
MORE ROUNDTABLE DISCUS- 
SIONS LIKE IN #134: Yes! Yes! Yes! 
Yes! 
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more! X-MEN cover by Romital 


Doug Moench on his SF 
#1055.00 Serge rom Stertin to 
STAR WARS, a wacky interview with 
Steve Leialoha — Christy Marx on wom- 
en, sex and RED SONJA — more! ACE 
cover by Hernandez & Yeates, 


4985 0026, 27st, Jose Luts 

#1259.00 Garcia Lopez (TEEN $i SHATTER was created Marvel Destroys the The MYTH-ADVENTURES: Sal Buscema breaks 

TITANS, ATARI FORCE) — EC artistJack #21 $5.00 completely on computer #2255.00Frea Hembeck #2985 0 of fan favorite Phil #2485 00 long silence to talk all 

Davis — TV's Mr. Rogers — star scrip- — artist Michael Saenz tells how youcan | Universe. ..er.. .something like that — | Foglio! Artist Neil Vokes of Comico’s | about the early days at Marvel — Writer 

ter Alan Moore talks about superheroes do computer comics! Kelley Jones —on | Marvel artist Tom Yeates talks about | ROBOTECH/MACROSS — inside story | Max Collins and artist Terry Beatty talk 

— Louise Simonson — more! Marvel's MICRONAUTS! Rick Hoberg | TIMESPIRITS — and celebrated British | of Japanese comics, American style. Plus | about MS. TREE! DC’s Karen Berger on 
about drawing THE BATMAN! writer Ramsey Campbell on comics! | a conversation with Cat Yronwode! SWAMP THING. T. M. Maple, too. 
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Faget INTERVIEW 


[COUNTS] A totally awesome book- 
#25: [As FIVE] fonginimerviw with Jona 
Byrne! Collector's item bonus: 30 FULL PAGES 
OF previously unpublished FANTASTIC FOUR 
pencil art by Byrne! 


From MR. MONSTER to 
#29-$5.00 Eimic win micnot 
Gillbert—inside the Marvel Bullpen with Grateful 
Dead head Mike Higgins—part 2 of Bill 
Woolfolk's shocking expose! 


‘CHEECH & CHO} 
PAUL POWER! 


‘Alan Weiss on STEEL- 
#33-$5.00 Grip Srancev, pan 3 
—movie arist Paul Power on Lennon, 
Spielberg, Cheech & Chong—FANTASIA's 
forgotten forefather Jules Engel, animation artist! 
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Bess CRISIS 
j_TEAM TALKS! 


[COUNTS] Marv Wolfman: CRISIS 
AS FIVE] ON INFINITE EARTHS— 
syndicated artist Stan Drake—DC Heroes Role- 


Playing Game designers talk about OC secrets— 
George Perez CRISIS cover! 


Marvel's Peter David on 
#30-$5.00 seioen-wan—ven 
Strnad on DALGODA—British HEAVY METAL 
artist Angus McKle—Brent Anderson telis why 
fhe turned down X-MEN! 


TO FIGHT THE KILLER ELITE, 
YOU'D HAVE TO BE CRAZY. 
£34 


Artist. Bill Sienkiewicz 

on Miller's ELEKTRA— 
‘SWAMP THING, SUPERMAN & TV writer Mar- 
ty Pasko—Rick Bryant on ghosting X-MEN 
art—Alan Weiss, part 2—ELEKTRA cover: 


New Yor 


“ronres MANIA! 
#27 


cours 


‘man & Laird—Stan Drake, part 2—Marvel's Jo 
Dutfy on STAR WARS—Marvel & First writer 
Peter 8 Gillis—original TURTLES cover! 


[COUNTS] Frank Miller's DARK 
#31 [Mass “| knici—crestors of ne 
Original Batman: Kane, Finger, Robinson, 
Roussos having conflicting memories—TV's 


Robin, Burt Ward—Miller DARK KNIGHT cover! 


Writer/artist team Henry 
#35-$5.00 Voges ware Props on 
X-THIEVES and SOUTHERN KNIGHTS—Denny 
O'Neill, Marvel/DC writer/editor—Catalan 
publisher Bernd -Metz—more!—THIEVES & 
KNIGHTS cover! 


NY 1000 


Order any 3 for $10 — or any 5 for $15. 


” youvencaorae 
Surin racrst 
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#28. $5 00 ZfAcT0". & south. 
Im DO.UU ERN KNIGHTS artist 
Jackson (Butch) Guice on Marvel's mutants— 
golden age great Bill Wootfolk on the glory days 
at DC—Bruce Patterson on CAMELOT 3000! 


5.00 SWAMP THING artist 
UU stephen Bissette and 

ilolio—SF and Golden Age Green 
Lantern writer Alfred Bester—MARMADUKE's 
Brad Anderson—SWAMP THING cover! 


Archie Goodwin on 
#36-$5.00 fhemors oe New 
UNIVERSE—DR. WHO & JUDGE DREDD writer 
Pat Mills—Americomics’ publisher/artist BIN 
Black—Marvel artist Joe Rubinstein, part 
1—more! 


#37-$5.0 G.I. JOE SPECIAL! 
* Writer/editor Larry Hama, 
TV writers Steve Gerber & Buzz Dixon on the 


comics, syndicated TV shows, and the JOE 
movie—Rubinstein, part 2 — G.I, JOE cover! 


[COUNTS] First (and last!) Look at 
LAS FIVE] Elite Comics—the King 
of comics calls “em as he sees ‘em: Jack Kirby 
on Stan Lee & Marvel—Bob Burden on FLAM- 
ING CARROT, part 2—Kirby cover! 


Suite 301 


Moebius at Marvel!— 
#45-$5.00 00%" chara’ Bruning 
‘& Bob Rozakis on DARK KNIGHT & WATCH- 
MEN, part 1—KATY KEENE’s Bill Woggon & 
Barb Rausch, part 1—lots more—Moebius 
cover! 


Order any 3 


for $10 


WOW Lays EGG! 


#38 


#38-$5 .00 Licster Steve Gerber 8 

+UY producer Gloria Katz 
on HOWARD THE DUCK movie—Larry Hama, 
part 2—BEANY & CECIL animation artist Willle 
Mto—writer J. Marc DeMat 


#49 [COUNTS] Writer/editor Steve 
AS FIVE] Riggenberg in a frank in- 
terview with Frazetta, legendary comics artist and 


fantasy painter. including rare photos, art and in- 
side info—Frazetta cover! 


#46 [COUNTS] X-MEN & GUMBY artist 
AS FIVE] Art Adams exclusive 
first interview—Pulitzer Prize-winning artist Jett 
MacNelly—Woggon & Rausch, part 2—Bruning 
‘& Rozakis, part 2—Art Adams cover! 


* X-TRAVAGANZ, 


-FACTOR « MR.&K 


#39 


#39-$5 0 XFACTOR writer & artist 
+ UU Louise & Wait Simonson 
—X-MEN editor Ann Nocenti—MR. X creator 
Dean Motter—ALPHA FLIGHT'S Dave Ross & 
WORDSMITH'S Dave Darrigo—DeMattels, part 
2 


favorite 
comics be 
BANNED 


#43-$5.00 cireoanp ancscedy 
Frank Miller, John Byrne, Steve Bissette, Carol 


Kalish, Rick Obadiah, Marvel's original founding 
attorney—more! 


#47- [POUNTS| fase borinaine- snes 

AS3 | interview with Charlie 
Brown & Snoopy creator Charles Schulz—TV 
animation artist Darrell McNeil—PLAYGIRL's 
Lynn Williams—pienty more! 


— or any 5 for $15. 


RNING 


#40-$5 00 FLAMING CARROT'S 

+UU crazed creator, Bob 
Burden, part 1—Vortex publisher Bill Marks— 
Darrigo & Ross, part 2—MOONSHADOW's J. 
Marc DeMatteis, part 3—CARROT cover! 


#44-$5.00 Comics greats Jerry 
DO.UU Siegel, Jack Kirby & Bob 
Kane pary—TV stars & comics writers Bill 
‘Mumy & Miguel Ferrer—Stan Sakai on USAGI 
YOJIMBO—Harvey Comics’ Ken Selig—more! 


-/(@Omies) 
‘INTERVIEW 


[COUNTS] The world of THE 
#49 Gate] We, tars, ot THe 
Moore bids farewell to comics—WATCHMEN 
unknown background fiom role-playing writers 
Greenberg & Winninger—more!—WATCHMEN 
cover by Gibbons! 
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#49-$5.0 MICRA special issue — 
«UU interviews with writer/let- 
terer & husband/wite team Lamar Waldron & Susan 
Barrows, artist Ted Boonthanakit — Marvel's Bob Hall 
— MICRA cover! 


#53-$5.00 (eatin vane 


‘THE'NAM — Bill lenklewiez and others talk about 
REAL WAR STORIES and the real politics of war — 
original 'NAM cover by Vansant! 


#57 [COUNTS) AIRBOY'S. Chuck Dixon on 

AS FIVE] the secret exploits of 
WINNIE THE POOH, CONAN & more — BATMAN 
artist Jory Robinson, part two — our frst interview 
with a dead man inside the Marvel Bullpen! 


Send to: 


BACK ISSUES 


REZ! Sui 


A truly totally awesome 
book-length interview 
with sorge Pera! Candid photos — unprinted art 
— inside stories — from JLA/AVENGERS to 
TITANS to WONDER WOMAN! Plus: great cover! 


#54-$5.00 wast oma 


Blackthome publisher Stave Schanes, part one — 
June Forey, the voice of Bullwinkle’s Rocky — TV 
critic Neal Gabler on Superman — more! 


#58-$5 00 X-MEN ON TV! — Stan 
UM Loe, Larry Houston & Rick 
oberg tell the inside story — Jerry Robin, final 
part — Britons McManus & MeKenzie on JUDGE 
DREDD — hot Storm cover art by Wil Meugnot! 


#51- $5.00 fins, sto. tom 
+ UU GRENDEL to the il-fated 
MAX HEADROOM comic — a special issue 
celebrating Comica’s fifth anniversary — original 
Pander Bros. GRENDEL/MAX HEADROOM cover! 


#55-$5.00 Smit on souraean 
* KNIGHTS writer Heary 
Vogel & artist Wille Poppers — Marvel's publicity 
machine Satiel & Rutt on secrets behind successes 


#59- $5.00. Yale & Mae oo tne 

: controversial cat dan 
cer, OMAHA — Marvel and DC master artist Gem 
olan — Belgiumis Alan Baran on Herge & TINTIN — 
original OMAHA cover plus more! 


New York, NY 10001 


#52-$5. 0 LONE WoLF sPectaut 
UU Frank Miller interviews 
Koike & Kojima, speaks out on censorship! Conversa~ 
tions with the First Comies crew, including publisher 
‘ick Obadiah, Original Kajima cover! 


f 


456-$5 OO Enter: EXCALIBUR! Cars 


Claremont tells why he 
didn't want to write WOLVERINE — vintage 
BATMAN artist Jery Robinson, part one — a look 
inside TSR and DUNGEONS & DRAGONS — more! 


Commies 
INTERVIEW 


#60-$5.00 wana ni Pinion the 


retum of ELFQUEST! — 
TV writer ot LASSIE, SUPERMAN, | SPY and 
more, Jackson Gillis, tells tales — Italian comics 
scene "X"-plored — plenty more to amaze & amuse! 


Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


#61-$5.00 coca ca ot 


origins of Frank Miller, more — Dark Horse 
Publisher/editor on curse of BORIS THE BEAR 
— Chadwick portfolio & original CONCRETE cover! 


Cy DAVE GIBBONS 
#65 


at 


Bullpen John Buscema on drawing comics the Marvel 
way — living legend Al Willigmsen on life before 
fandom — Buscema WOLVERINE cover, more! 


ME 


AG 


WE 


#65 [as3_| titans mmo 
look back at WATCHMEN, an exhaustive examina- 
tion intended to clarify false conclusions & elucidate 
‘upon various insights & interpretations, 


: 
#66-P2ST ones te 
‘group & what makes the new JUSTICE LEAGUE 


tick — ex-editor Roy Themes on Stan Lee & the early 
days of Marvel, part one — ots more! 


#70 ee oe 
what got left out of his 
script — creator Bob Kane — Stove Englehart on 
killing Robin before the credits — vintage BATMAN. 
‘artist Dick Sprang — lots of film photos & cover! 


#69-$5.00 Pato write sn Laws 
+ UY onthe syndicated 007 strip 
~ Wile Grll from WARLORD, GREEN ARROW & 
SABLE to JAMES BOND — a visit with Dargad in, 

France — original Gell Bond cover! 


#62-$5. 00 WOLVERINE! aossot te 


Order any 3 for $10 — or any 5 for $15. 


) ge WLVER CURFER 


#64, 


{ 
q 
1S 


i Spotlight on the SILVER 
#64 $5.00 SURFER! Marvels Stan 
‘Les on the early days of Timely & surviving Wertham 
— France's Moebius on drawing comics the Marvel 
way — plus Here Comles publisher, more! 


#63-$5 QQ Avekat THE PUNISHER 
}~UU — and BADGER & 
NEXUS, plus DC's new BUTCHER, by writer Mike 
Garon — Marvel's Cart Potts & Jim Lee on THE 
PUNISHER — Dark Horse's Chris Warner — more! 


Za C's Mika Bed on defining 
#67-$5.00 The Batman through the 
decades, more, part one — CONAN in comics, Rey 
Thoma, part two — DUNGEONS & DRAGONS’ Ron 
Randall — Marvels super-heroine model, more! 


2) From Batman to 
#68-$5.00 fir tues, St 
two — Dark Horses ALIENS team talks — 
unpublished Neal Adams pencils in Rey Thomas, final 
Dart — original Mark A. Nelson ALIENS cover! 


JOHN BYRNE 


€Onmices 


#72-$5.00 4,2, ith te rar 
+ UU PUNISHER team, who put 
‘new life in the old boy — Grant, Zeck, Beatty & 
‘meinen call the shots in a special issue — with a 
Color Mika Zeck PUNISHER cover! 


#71-$5.00 fron XEN to ALPHA 
+ UU FLIGHT, frm SUPERMAN 
to AVENGERS, from SHE-HULK to BATMAN and 
‘beyond — John Byrne has cut a wide swath through 
Comics. A big interview! Original Byrne cover! 
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ALIENS VS. 
JACK’S JOKER: \ ALIENS vs. 
WHO'S SMIRKING NOW! 


* /@@Omies 
: INTERVIEW, 


LOmMICS. 
(beads 


m BIG SPIDEY SPECIAL! x Comics’ bad boy Jona! | From ALIENS VS. PRE- x A talk with TV's FLASH 
#85-$5.00 fvesapiotaruoan | #86-$5.00 Sccrrcrrwmorm | #87-$5.00 pernauensns.rre | #88-$5.00 Aki is fase 
— Todd MeFariane’s censored Spidey scene — Erik | SUPERMAN to SHE-HULK thru AVENGERS & ‘with writers Mark Verbelden and John Arcudi — Wendy movie scripter) Danny Bilson — BEETLE BAILEY's: 
Larsen on Spidey & Punisher — Stan Lee — John | NAMOR! Pius Martin Wagner of HEPCATS, John | & Richard Pini on ELFQUEST Ill — ALIENS artist } Jerry Dumas — OC's Julius Schwartz on the Silver 
Proaica, pt. 1 — more! Original Laraan cover! Preis, pt. 2 & more! Karl Story — plus Randy Sadley on Dark Horse! 


- BEAUTY AND THEBEAST i Mary Wollman on Batman [COUNTS| Howard Chaykin on BLACK a Boaz Yakin on PUNISHER 
#73 $5.00 — artist Wendy Pini on # 74 $5.00 — Matt Groening on LIFE #75 AS FIVE] Kiss, FLAGG, more — #76 $5.00 screenplay — Mare Silves- 
the set of the TV series — Bill Loubs on JONNY J  INHELL—Wiliam Stout, dean ofthe dinosaurs, pt. ] Gerry Conway on PUNISHER — Frenchand Belgian | tl on X-MEN — Bll Stout, pt. 3, Red Sonja to 
QUEST and more — comics from the French point] 1 — Stew Sitra on Batmania, Stout cover comics —Moablus on BLUEBERRY, Bil Sit, pt.2, ] Disney. Sibwstr cover. 


of view. Pini cover. from Conan to Godzilla. Chaykin cover 


: : pea ‘ #89 
comes Sees 
. INTERVIEW. EUTERVIEW 


#89-$5.00 terarariasnpoacey | #90-$5.00 iste” simai'e | #91-$5.00 forse weseuee! | #92-$5.00 Siosr, noes toes 


|COUNTS) BATMAN exec producers od Steve Rude on NEXUS. = [COUNTS] TURTLES: the Movie! a LEGENDS OF THE DARK 
#77-|xseve Michael Uslan & Ben Mel- #78 $5.0 Batman & Superman series #79-|°Ss's Inside story with screen- #80: $5.0 KNIGHT artist Ed Hannigan 
sikar — Yvonne Craig, Batgirl — Jean-Cinude | — rare and valuable unseen Batman art by Para. | writers Bobby Herbeck and Todd Langen — actress | — Tom Sutton on SQUALOR — John Cardo, from 
Mazieres on VALERIAN — Dean Motior & Mark | Byrne, Kirby Zeck, Sisacy Wrightson, Sienkiewicz, | Judith Hoag — producers Tom Gray and Simon Fis | TARZAN to BUZ SAWYER. Hannigan cover 
‘Askwith on PRISONER, more! many more! Rude cover. — Licensor Mark Freedman, more! 


Mackie is hot — Marvel 
artist Rodaay Ramas on TOXIC AVENGER — comics 
in nearby Mexico sell by the millions, Remy Basten, 
pt. 1! Ghost Rider/Toxie cover by Ramos 


Paul DeMeo — SPIDER-MAN’s John Romita Sr.— | more speak out on Comics: For Love or Money? Will] length, issue-long interview with acclaimed artist/ 
Kyle Baker — Hitchcock's storyboard artist Harold | Murray on THE DESTROYER — Riek Norwood on | publisher Neal Adams — art a-plenty — plus an 
Michanison! Neal Adams ROCKETEER cover! classic. comic strips. Hot Fabian cover! all-new CYBERRAD cover by Adamat 


RVELS INFINITY. GAUNTLET 


~ #94 


COmmcs 
“INTERVIEW, 


sy pune 
tpl 


f 


‘ a c ist Sam Kieth 
[COUNTS] Todd Mefariame's hot new [COUNTS] Frank Miller on ROBOCOP a GRENDEL vs. BATMAN OO Superstar anit 
#81 [Ses] Sooenuan sees | #O2 [Seve] "ove ue ieee, | #83-$5.00 Siac, nn vogue phi fe 9.0 eae nar tne 
FLASH GORDON’ Dan Barry, pt. 1: the golden age HARD BOILED & ELEKTRA LIVES AGAIN — Archie Comics’ TEEN TURTLES — Dan Barry pt. 3: ATLES = tebe t. 4: Shah of fran to Kirk 
of comics — Game Simmons of KISS rock group on] co-creator Pir Lar on TURTLES movie & more | Frat, Stn Lax, more — McKerzie Queers Bamie | TURTLES — D ids update, more! Original 
cymes fandom, more! MeFerlam SPIDEY covert | — Dan Barry pt. 2: Micay Spllra & more! Original Mires Matt Wagner cove! noe eisai 
Miller cover! 
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Secret origins of DC's new x George Parez on Marvel's vs SECRET OF THE 00ZE Spotlight on Marvel's new 
ROBIN revealed by writer #94 $5.0 inmirveauntuer. | #95) $5.00 scripter Todd Langan talks #96-$5.00 XrORGE ina fact-packed 
Chartes Dixon and artist Tom Lyle — a chat with writer Peter David on adapting THE ROCKETEER about the TURTLES || movie — writer/artist confab with Fabian Wiclzs — SPIDEY & SAND- 


YUMMY FUR's Chester Brown — Remy Bastien pt. 2 | from movies back to comics — FLARE to SIMP- | Charles Vess on Spider-Man & more, pt. 1— from | MAN artist Charles Vass, pi. 2 — Bene Colan on 
— plus an original Lyla Batman/new Robin cover! | SONS: Tim Burgard — Bastion, pt. 3! Peraz cover! EC to early Marvel with Gene Colan, more! comics art, pt. 2! Listald X-FORCE cover 
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NEW X-MEN! Chris Clara- LOBO ON TV! Screen: 
#98-$5.00 en, Jn uw. vies Pa | #99-$5.00 vier pe — ps am 
tacio and Seott Willams make comics history for | Grant. Simon Bisley & Keith Giflen on LOBO — Jeph 
‘Marvel! Gene Colan pt. 4 — Wolverine. Plus Jim Lee | Loeb & Tim Sale on DC's new CHALLENGERS OF 
X-Men cover! THE UNKNOWN — Plus LOBO cover by Bisley! 


#97-$5.00 ROCKETEER MOVIE! An 
iw with Bom Staton Rocket comics and 


good girl art — Plus Gene Colan, pt. 3. Movie 
storytelling and Comics Early Days! 


—100 Quiz Question: 
Enki Bilal, Alex Kotz, 
lished Art by Byme, Pe 


{ ae CU tf 
ERY Al 
iB eS / | 
'SRULL & BONES y | 
#106-$5.00 tier iam wad | #107-$5.00 ferosaste: Seas 


f 
DARKMAN movie scripter Chuck Pfarrer on adapting } the aardvark, in an open & exclusive interview with 
THE THING to comics — E4 Hannigan on SKULL & | Steve Bissatie talks forthe first time about CEREBUS 
BONES — lots more! Original Hannigan S&B cover! | — more! Original Sim/Berhard CEREBUS cover! 


#105-$5 Oost 7, sume 8 
+ UU writer Pater Oavid on the 
All-New X-FACTOR — HISTORY OF MARVEL 
‘maven Las Daniels — answers to the Cl 100 Quia— 
more! Original Stroman X-FACTOR cover! 


E John Byrne speaks out on iS SANDMAN Special! Nall WAR 
#102-$5.00stipine ewer sas | #103-$5.00 ginan tom minace | #104-$5.00 crore 
state of the comics industry — Australian AIR] MAN thru BOOKS OF MAGIC to BATMAN —Early | over fiasco, tells all — from WOLVERINE to movie 
HAWE artist, John Dixon, pt. 1— SWAMP THING | Marvel Ager Dick Ayers — early DC/Marvel artist | storyboarding with top artist Ted Boonthanakit — 
scripter Nancy Collins speaks! Jim Lae X-MEN cover! | Jim Mooney — John Dixon, pt. 2! Hot Fabian cover! |} more! Hot original Ted 8. WOLVERINE cover! 


#108-$5.00 Pulitzer winning writer! 
+ UU artist Art Splogeiman on 
MAUS — Australian writer David De Vries & artst 
Glenn Lumsden on comics down under — LEGION 
legend Harry Broertjes on early comics fandom! 


a ae 
Order any 3 for $10 — or any 5 for $15. 
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ATTENTION! 


T 


Walker (Star Trek) Koenig's - Se 
é fet I's BACK! 
ALL NEW STORIES! 
= y wim nO 
AT LAST! RAVER MEETS HIS 


GREATEST FOE ... 
HIMSELF. 


The Return of 
comics' coolest 
Hero! 
Plus a behind 
the scenes look 
at the new 
, Star Trek movie! 


COLLECT IT! 
-1 (Minus One) and 
0 (Zero) ISSUES! 
STARTLING ORIGIN! 


F AN—4.- - 


MILLENNIUM s 
ALL NEW! COMPUTER COLOR! NOVEMBER/DECEMBER! 


OCTOBER 1994 
VOE. IV, NO. 10 


KN IGHT-TIME! 


AZRAEL REEMERGES ~~ 
M KNIGHTFALL TO ST 


PREVIEWS Presents: Exclusive comics 
sneak-previews! 


Discover the excitement inside PREVIEWS every 
month, from detailed advance information on the 
latest coming comics and collectibles to... 
PREVIEWS Interviews, starring top creators and 
The PREVIEWS File—ful|y-perforated, full- personalities in comics and beyond! 
color file cards featuring facts, figures, and 
fantastic art of your favorite heroes and villains! Full-color Gems of the Month! 
PREVIEWS Cards, featuring upcoming cards 
from a variety of publishers! 


> PREVIEWS— 


PREVIEWS Comics. feeling exclusive full- The excitement's inside a fine comics shop near you! 


color comics serials available nowhere else! 


38 
nside PREVIEWS is just one of many local, national, and global retailer 
services from Diamond Comic Distributors, the industry's leading 
supplier of comies-and related merchandise. 


